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So far as I am able to judge,
nothing has been left undone,
either by man or nature, to make
India the most extraordinary
country that the sun visits on his
rounds. Nothing seems to have
been forgotten, nothing overlooked.

Mark Twain
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India, a land of fascinating experience
and exhilarating destinations. A vast
country with a history that goes back
5000 years. lts vast geographical
diversity, heritage & culture, fairs &
festivals, yogic education, varieties of
cuisine & monumental attractions are
unparallel to any other country in the
world.

India boasts of high mountain ranges,
vast plateaus, long beaches, dense
tropical rain forest, sandy deserts, a
country with strong regional flavor, rich
with local traditions. Modern India is
home diverse set of people, at one end
the sophisticated urban jet setters & at

the other end: untouched tribal cultures.

To top it, it's a living heritage unlike
many countries in the world. The
amazing variety has left many visitors
wonderstruck.

Condé Nast Traveller has placed India
among the top 10 must-see countries

Introduction

India has an unlimited variety and
innumerable tourist destination to
showcase. But its not in the top tourist
destinations'....off late the tourist inflow
is registering sturdy growth.

To reach out to a larger audience group,
a new aggressive integrated (web, print,
TV Commercial) campaign 'incredible
India' has been launched. As a result the
official tourism website is getting
enormous hits, but fails to satisfy the
users because it fails to give the required
services and information.

The project: Design of website for
Department of tourism India.

"ranked 35" in the world after Thailand and Japan
(As per tourist inflow in 2000)
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Communication objectives

The proposed project is to create a web
site for the Department of Tourism India,
with the following set of objectives:

'Inform'

to provide essential info & easy access to
the various tourist products and services
'Explore India'

to showcase its diversity and inspire visitor
to visit more places in India.

'Convert into actual travel’

Help visitors to convert their interest into
actual travel, provide service to aid that.

'Create Identity'
Exploring the possibilities of creating an
Unique identity for Indian tourism.



Methodology

Tourist potentials
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Situation analysis Chapter1 :
Situation analysis
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(Governm te operators)

‘ Topics covered :

Current situation of the Tourism Industry.

Available Tourism Services.
QL Findings from the User Studies.

DOT Policies
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Tourism is a big industry in India

For the development and promotion of
tourism in the country, The Department
of Tourism( DOT) under the Ministry of
Tourism and Culture was setup. This
nodal agency helps coordinating
activities of various Central Government
Agencies, State Governments/Union
Territories and the Private Sector.

»DOT Supplies information and data on
tourist areas to the public, publicizes
India so as to encourage Indian and
international tourists to travel to India

It has 21 offices in India and 18 offices
abroad. With an annual budget
allocation of Rs.66.50 crores for
Promotion & Publicity alone!!! (for
2002-03)

( Source: Department of tourism report )

Tourism industry
Current situation

Tourism is a big industry in India

> Tourism activities provide employment
to 10 million people directly and
additional 10 million indirectly.

> India is one of the top 4 domestic
tourism markets in the world.

> The domestic market has kept the
tourism industry afloat with an annual
average of 234 million tourists.

> India averages 2.54 million International
Tourists annually.

> Travel receipts in India amounted to
$ 3.04 billion in 2001.

> India Tourism records steady growth with
a 14.5% rise in tourist arrivals & a 20%
growth on foreign exchange between
January & September 2003

India is all set to be the hottest tourist
destination of the world.

o



Tourist arrivals in a year

France 63million =

Thailand 7.5million =
Singapore 6.5million =
Malaysia 6.2million =

India 2.35million = 35"rank

France
United States
Spain

Italy

Tourism industry
Current situation - flip side

Yel

> India’s standing on world tourism is

comparably very low 35th rank ( with
inflow of 2.35million)

> Smaller countries in ASIA are rated

higher than India ( Thailand 7.5 million,
Malaysia 6.5 million Singapore 6.2 million)

> The Department of tourism spends
65.5 crores for its promotional activity

> There is not much of coordination
between the center, states, private
operators.

> Lot of funds are spent into offline

campaigns ( participation in fairs brochures,
etc)

Web as a medium is largely ignored
and its potential not been fully taped.

http://www.nationmaster.com/graph-t/eco_tou_arr

09
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Dept of tourism (DOT)
(on top)

DOT Provides information DOT coordinates

To tourist operators
& To general public

Promotional activity
kefpg 12> Distribution of brochures
> Participation in fairs

activities of State tourist dept
& private operators.

DOT has
Administrative control

Tourism Development

refpg 13 »Web presence Corporation Limited (ITDC)
Councils of TravelManagement
Inst of Skiing & Mountaineering
Inst of Water Sports etc.
v

Joint marketing with states

Trying for coordination between
Ministry of railways
Ministry of civil aviation

Tourism industry
About department of tourism

The Department of Tourism( DOT)
functions under the Ministry of Tourism
and Culture. It is the nodal agency for the
development and promotion of Tourism
in India, coordinating activities of various
Central Government Agencies, State
Governments/Union Territories and the
Private Sector for the development and
promotion of tourism in the country. Its
also responsible for:

» Formulating policies & programs

> Catalyzing private investments

» strengthen promotional & marketing efforts
» Providing trained manpower resources

» Developing infrastructure

» Conducting research and analysis

Lets look at the various attempts made by
the government agencies and private
operators to promote tourism.

www.parliamentofindia.nic.in/rs/book2/reports/t_and_t/55threport.htm

10
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Pro’s and cons

> It is visually rich, includes maps, and
relevant historic setting.

> but....Accommodation information is
not included.

» Only limited copies are printed.

» Each year, brochures are recompiled &
made into new handouts.

» These brochures, don't have a wide
reach, they are only available in 21
cities in India.

Tourism Services available
Department Brochures

Visitors can get free counseling and free
handouts (brochures) only at the

Department of Tourism (DOT) offices in
21cities in India and in 18 cities abroad.

Cyclostyled prints of hotels information
for various destinations, quarterly
magazine are available on request.

All states print their own brochures, and
distribute them in their respective State
tourist counters.

Types of handouts:

*Thematic guide ( Buddhist sites, world
heritage sites, Hill stations, North east etc)
»Guide Maps ( city, state etc)

~Circuits ( Delhi-Agra-Jaipur)

»General information ( arts, crafts, dance
orchids etc)



explore india

plan vour trip
wseful stuff
fun stuff

faqs

sign up for
mewsletters

Email id B

Namaste, welcome to Incredible India. A count

you with her beauty and diversity, delight you with her colorful
pageantry, enrich you with her culture, stun you with her

modernity, embrace you with her warmth, and
her hospitality,

Sanskrit has a phrase "Atithi devo bhava” - The Guest is God and
this is how you can expect to he treated. Come..

senses|

Incredible

NEWS

vYvwwwy

/’\wu divest 4 properties

Government eases visa curbs far forsian film
crews

Rides on Gea’s backwaters suspended
following boat capsize tragedy

Andarman administration to lease islands {and
parts thereof) for developing resorts

Nanda Devi Biasphere Reserve to be
recpened partially for eco-tourism

Facilities at Ranganathittu bird sanctuary,
Karnataka to be upgrade:

Bhakti Festival of devational music a huge
success

Kerala Tourism introduces eco-certification
seheme

Punjab to focus on religious tourism and
encaurage private participation

Decean Odyssey is likely to take off in
October 2003

Aurangabad airport to be upgraded

Assam tourism to set up “model villages” to
shawease ethnic and cultural wealtl

Kumarakem Lake Resort classified under the
Heritage cateqory

=¢ incredible
>

-e
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purpose since ta
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ry that will enchant

overnhelm you with

feast your

India

featured destination

Kumarakarn : The Backwater Experience

Kumarakam popularly
known for ts bir
sanctuary is an island
16 kilometers west of
Kottayam, a muc
sought after holiday
destination for its
backwater experience.
Kumnarakamm is surrounded by the Vembanad
lake and the land has lats of streams an
canals which provides for an ideal tourist
experience in the otherwise sleepy agricultural
and fishing township. Mare.

featured hotel chain

The Park in Chennai is
an urban haven, located
on Anna Sala in the
heart of the business
district of Tamil Nadu's
vibrant capital. This
elegant and lavish 215-
rearn hotel stands on the
historic premises of the
erstwhile Germini Film
Studios

faqs 1
, Shravanshelagols
% Uiiain
Sisﬂ up fBV Book Holiday
newsletters oy
Email id =2

fast facts
lexplore india
BB o i
Niseful stuff
i stuff
s

sign up for
newsletters

Era—

ndia

—_—

Holiday Ideas

Incredible|ndia|

Hame > Holiday Ideas - Pilgrim Destinations

pilgrim Destinations

Amarnath Aimer Aurobindo Ashram Badrinath
Bageshwar Banavasi Char Dhams Dwarka
Ganapatipule Haridwar Kedamath Mata Tripureshwari
Mathura wodhers Mt Abu palitana

Pushkar Rameshwaram  Ranakpur sharmasthala
Shravanabelagola  Shringeri Tirupati Udupi

Uiiain Vaishno Devi

Book Holiday

India has always been considersd the land of spirituality. Though Hinduism continues to be
the oldest religion in the country, India has been the birthplace of various religions like
Bhuddism, Jainism, Sikhism and Sufism, and has always embraced new religions that other
cultures brought into the country.

Itis considered a milestone in a person’s life and a char dhams yatra - a visit to the  [mage
holy sites at cardinal paints of the country - a necessity for the regeneration of the spirit.
These pints lie acrass the subcantinent. In the north they are the snow-capped mountains
of Badrinath, Kedarnath and Amarnath, In central India, one of the holiest places to visit is
Benares, Prayaga (Allahabad) where the Kumbh Mela is held, and Mathura - the birth place of
Lord Krishna. In the East lies Puri in Orissa famous for its Jagannath Temple and its Rath
Yatra. In the South is Rameswaram and Kanya Kumari and in the west is Dwaraka - the
kingdom of Lord Krishna. But these aren't all the places that the Hindus take a pilgrimage to.
Places like Tirupati, vaishnodevi, Shirdi, Shabrimala, Tajore and Madurai towns are famous for
their temples and shrines and very much on a must-visit lst.

Several famous temples across the country also have their own unigue festivals and yatras.
In fact India is home to the largest religious gathering which takes place every 12 years - the
Kumbh Mela. Whether it is a spiritual experience you seek or want ta understand the depth
and diversity of religion - this is the land with the answers.

To TP A

about us newsletter archives links

(c) Department of Tourism

sitemap contact

Palitana

Mata Tripureshwari

Tirupati, the abode of the God of the Seven Hills, nestled in South India in Andhra Pradesh, is
the most frequented holy place in the world beating Rome, Mecca and Jerusalem hands
down. This 2000-year-old pilgrimage center is arguably the haliest place in India because the
God here, Vishnu, is said to be sure to fulfil your wishes. The image is said to have sprung up
on its own in the hills. You can easily recognize this God as you enter the temple because
you would have already seen numerous pictures of him in shops, hotels and buses. The rich
Vijayanagar kings of the sixteenth century Andhra Empire gilded the temple tower with gold
and precious gems.

4 peculiar custom at this temple is that pilgrims offer hair as symbol of renauncing their ego
at the feet of Gad. For this there are huge halls with barbers patiently shaving hundreds of
heads, People also lie down on the space around the temple and roll on the ground, in a bid
0 lower themselves in front of God as a penance for sins. To atone for their sins people also
drop silver ritual objects inta large offering cans called hundis. It is said that ff you are
handicapped in some way, you can offer 2 siver piece in the shape of that organ and you
can get some kind of relief. People donate flat beaten silver shaped into kidneys, eyes,
noses, and tongues, espedially for suffering children. The idal is bathed with sandalwood and
this is offered to the devatees who prize this as being new imbued with the special powers
ofthe deity.

To get to Tirupati is easy from Chennai whers a large number of buses ply. It is best to buy 3
link ticket that will allow you to go right up to the hills of Tirumala. You can taxi it to there in
camfort or even go in for a shared taxi. The Indian Airlines Office (22349} is in the Hotel
Vishnupriva Complex oppasite the main bus stand in Tirupati

Tirupati has to be very well organized to meet almost a hundred thousand pilgrims a day, so
there are all manner of hotels and cheap motels called lodges that offer you the barest

minimum in accomodation. I you are careful about yaur belangings these wil serve your
riffs start at s 100 a day, The Vasanta Vinar Lodge near the railway st
econamical accomadation. Bhimas Delus is a good hotel with mo
radise is a bit mare expensive

EE)

Screen shots of website as on june2003

Tourism Services available
Department of tourism Official website

India tourism official website
www.tourismofindia.com provides
information about various destinations
(classified by themes).

> Only provides textual information about
destinations,

» Lacks visual imagery on the destinations
and maps, which are very much available
in their own brochures circulated.

» Doesn't have any facility to book your
journey or hotel.

> Site is not updated often.

The site is registering steady increase in
hits because of ‘Incredible India
campaign (TV commercials and print
campaigns), but its web campaign site
offers just a web presence, not updated
for 2 yrs now.



Tourism Services available
‘ Department of tourism Official website
-_n .. . . Problems in Existing site
- ~Zg > Largely a textual site, lack of images, maps
of the destinations
> One fixed way of navigation

» Some important links are hidden, up-front

m. o Incredible India
v > unfortunately, other websites have to be

newsletters

[Crr— |

et featured

: used for travel arrangements & booking
"""" ’ accommodation. (Both of which are
available on visit to their tourist counters)

= g — > Scope of each menu & the information
— provided by the menu are not clear (
problems with terminology used )

Misc problems
. . . . Hidden features, can not
> Size factor: page size and image
. . be accessed by menu
compression (landing page 750 KB) .

N

Second level page >
Ex: Pilgrimage

>Textual info
>no maps etc

Uqres
N

searen

_‘ ooy
tourismof M 2l = B
P BE 8= d
5 i %
W
%

- | Destination level page
Ex: Tirupathi

» Long winding text

> Lack of images & maps

‘3“ incredible

Screen shots of website as on june2003



Tour Spots Travel Tips Ayurveda Event Calendar About Kerala Kerala Images

search| | [E8]
kerala

Gad's Ohn Country

Kerala Tourism Newsletter

News bytes foryou.

# Unraveling the mystiques of Malabar.

# Tourist arrival register 16 parcent hike.

# Kerala, partner state for India Tourism Fastival

%

International boat shew in Kochi.

£

Swarnam 2003 Iogo released.

B
?{?AMALLA’WAE!?

DANCE FEST 2003

More

g i Impressions.
Mest  Ammmannur W when Oasis masts Cacanut
Chakyar., Kutiyattom b aroues..mast M, Entasar from

& and 2 legend.., mare s Kuwait., mare

- What to watch out for
Koratty Muthy's Feast
Pulikali
Meelamperaar Patapani
Mavarathri

Aypappan Pattu is a folk ritual
that is guite popular in the
central and northern parts of

Moving Images. .
Watch the graceful, yet
W8 inticate  mowements  of

Kolkkali

£ - Fouotnotes
Chiratta Futty & Cheru Payar a Pandikuzhi- another natural
popular breakfast dish of Keralites splendour from  the  high
mare ranges of Idukki... mure

Subscribe Newsletter

*Incentives and subsidies

Classification
Houss Boats
* Ayurveds Centres

Email : ttde@md3 vsnl.net.in

P tretl Rodutounism G

Updated on 14th August 2003

‘Tender

Invitation for Qualification for Management of 8

MADHYA PRADESH STATE
ay TOURISM DEVELOPMENT
(CORPORATION

Flaase send your Comments / Suggestions(if am) to ur mail i4

But. Ltd.

o >

Destinations oo
Sanctified by
Faith

Fairs & Festivals

Arts & Crafts
y} Tours & Itineraries i
Snap Shots A T
Or w - MES
r ‘ ) sa L Museums il e v . Symbols, ‘O has 5 _
) The Soul of India 7 i t e : drawn to it hundreds of

generations of pilgrims...

Swagatam! The people of Orissa welcome RATHAYATRA
you to experience the myriad wonders of this
magical state

read more >>

Located on the east coast, Urissa, also
known a5 The Soul of India, is a mystical

land where the hoary past and the modern
today form a harmonious blend. A land filed
with awe inspiring monuments, thousands of  PACKAGE Tours
B = D e FROM OTDC

wildife sanctuaries, stunning natural O 300NN OF G0E
landscapes. UNITS/ PANTHANIVASES.

magical... mys
MADHYA PRADESH

the very heart of i

Orissa i also a place where you can have

UN! Let your hair down and relax on the
tranquil beaches or make friends with
dnlphins at the Chilka | ake... Whatevar your
hearts desire, you'll find it here!

As delighted visitors to our state have said -
it is @ wonder that such a vast and
fascinating collection of sights and

experiences can be found at one place.

Come to Orissa... We look forward to having
you here!

For camments

Site developad and hostad by Droducts & Sarvics

Tourism Services available
State tourism website

State level website:

> Most states have their own tourist
promotion site and brochures.

> Few state have just few pages in some
general state website..

> There is inconsistency of facilities
offered and information provided from
states to state.

Few states even provide online booking
and itinerary on their website

> http://andaman.nic.in

» WWW.Orissa-tourism.com
» www.keralatourism.org

> WWW.goacom.com

» www.tamilnadutourism.org
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Tourism Services available
Private Operators

Private Operators

SITA, SOTC, Thomas cook, and local
players like Kesari Patil etc.

They offer ready-made package tours on
popular routes, mostly works out to be
expensive, but all hassle of booking,
commuting stay is taken care of.

> Target only upper middle class and
have packages for only popular circuits

> Most of them are expensive

> They have strong hold with corporate
clients

> All information about destinations are
provided by Department of Tourism

» They do not provide proper information
until they are convinced that your are a
potential customer!

» Brochures are not circulated freely to
every one.

» They offer most of their tour packs and
itineraries online too.



www.indiavisit.com

India.Indianvisit.com - Your One Paint Information and Travel Services Provider
for Travel and Tours in India, Tourism Information on India, Travel Packages for
India, Honeymoon and Wildlife Tours in India, City Travel in India, and Complete
Travel Service for any Indian Destination

Why India Honeymoon

States of Indi Hofels of India

Tours for ngia | 75, Fegrlee® f(]rpf,-fdmann? ﬂn({m.

About Us | Contact Us | Our Services |

Welcome to India!

managed to preserve its rich cultural and natural heritage despite its march
modernization

There are 27 The newly formed
vibrant states in
the multilingual,
multicultural — and
pluralistic Union of =
India. Each of them

has something exclusive to offer to

is endowed with

destination ||

W

| Maps | Hotel Booking | Air Boo

India is the single most complex, intriguing, fascinating and popular tourist destination tH
attracts people from &l over the world, A shining, seething, glowing wealth of contradicti|
defies all definitions. A chimera that slips in and out of time with its tight narrow-laned m|
bazaars and towering metropolises that never sleep. 4 bubbling cauldron of royalty and i
passion and crime, sparkling waterfalls and arid deserts, and high mountains and deep s4
Come, experience travel in India, the mind-bogglingly modern-ancient civilization that hag

towards

| Uttaranchalindia | ﬂ
state ofIn|

Uttranchal is a heaven for the
tourism industry in India. This hill §

immense

Club Mahindra Holidays

www.mhril.com/home.asp

Faily

- |

Pick your Price
A ltetime of holidays at great value

IR omuors speo

Clul Mahindra momerts...

Club Catalogue

haliclays for & lietime

wide-eyed tourists who flock to their
cities throughout the year

Specia Intarest

03 Novamber

eIndiaTourism

Destisiors TravelThemes _ HotelIninds _ Tour O

TaiMahal A Tai Maha T

I s fosn o ko Tyl G S cort vt st et ovs it o st s e i
=

. Grand Hertage, Bucel

otch your taste 1

The  spectacularly Popularly kn

beautiful  verdant, 5 : the beach s
state of| India, Goa
Kerala,Adjudged wveritable

one of the 50 paradise. It
great destinations famous  fd
Lewcal L

Full Search search @

weather | currency calculator | maps | about us | site map | disclaimer | payment security |

th 14 o o Al callad Sad

trip  hsido vou tnksboutus? Read whal obers have o say.

= FuGHTs / HOTELS /HOLIDAYS GARS / MY ITINERARY /DESTINATIONS /

. i + New York - M;
 New York - Hy|

Confirmed seats to India
BOOK NOW!

-

Chicago
Houston

Philadelph)
; Raleigh Durham SFD  Seattle  washingtol
© roundtrip  one-way & multi city
from select ci
e York ssleckdlt Gy vty wrildiife Holidays in December
to [Wurnbal sslectaty  Tiger Tracking in Ranthambore Rs.520)
departure [5 =] [Dec ] [2003 %] The Corbett Euperience Re.520|
Bird and History Tour $a90
Ay Time 7] Southern Wildlife Tour: Untamed India $1659
return [13 <] [Dec 7] [2003 =]
Fun in the Sun: Beach Holidays in December
AnyTime = " e vt o
omancing Mauritius s
e l__l aradise Island $az1
G i tau pecial $52¢
e B 63
e G 63 Sri Lanka g Maldives with airfare $963

flights | hotels | holidays | cars | rajasthan | kerala | goa | golden triangle | wildlife | a:
links
© 2003 MakeMyTrip.com
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ot [N Lol

d powered by Perego Solutions.

www.makemytrip.com
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Palace On Wheels
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5 Nights/ 6 Days Taj Mahal (Agra), D
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‘We Recommend : Udaipu - City of Lakes - As We Found It I

WIN !

w
CHBLubNEws
Kodai - Club Mahindra's
newest attraction

Incredible India
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Tour Operators & Travel Agents in India

- Dol  Jasalner
« Emakudom - Jochpun
- Gangiok + Khataaho
“Gos ~Kakata
- Gwalor ~Yota
 Hkdvae - Munbs
+ Hyderabad - Madas
+apu - NewDaki

e - Jasaner
Emskudam - echpr
Ganglok + Khapasho
Goa Kok
Gwalor ~Kota
Handvs Mumbai
Hydorabad  Mada:
+Japu - NewDehi

amm |Palace onWheels from US$206-1

Wildite Tous
T =

www.e-tourismindia.com

Sinaga
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Tourism Services available
Private portals

Private portals:

There are lot of private travel portals
offering their offerings on their web but
booking happens still offline.

A few of them are very popular and
provide booking of their services online.

» When it come to paying online, People
don't trust private players for giving
their credit card details.

> Few site say they are accredited by the
DOT , Department is still understood as
the trusted player in the tourist industry.

Most tourist operators have their offerings
on the web, offer only popular routes.

Few sites are:

www.e-tourismindia.com, portal of lot of
small travel sites,

www.thomascook.co.in booking tours
and star hotels,

www.indiavisit.com lets you choose from
a list of itinerary and hotels affiliated with
them.

www.makemytrip.com online tickets air
travel, www.tourismofindia.com refers to
this site.
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Tourism Services available
Guide books

Learning from guide books

> It's have comprehensives information
about most popular places.

> Each city introduced with a warm up text,
then they go on to popular associations,
and its Uniqueness.

» The write up is approached like a Living
experience about the city

» Accommodation, amenities available,
shopping, eating, travel details: with rates,
frequencies details are available.

General characteristics of Guide Books
> It is activity/ task oriented

» Broad coverage of the place

» Quickly get overview and uniqueness
> Tips, practical information are available

> It has a map with hotels and landmarks
marked.



Tourism Services available

A comparison chart which consolidates
attempts from various government
players, private players with the quality
of services offered.

C . Information Package Information Online Comments
overnmen booklets tours online booking
. A Online content is not so rich
Ref pg 11-13 Dept Of Tourism i\\? b_ ¢ i\z ----------- DS N — as their Brochures.
: ; A4 , . : :
India Tourism ‘ )¢ ). @ _¢ * Services are not available online
Development Corporation
States Tourism
. 4 A A A - . .
refpg 14 | Development Corporation * % % WX * % * Inconsistency (between states) in
information & services provided.
(Ex: MTDC, KSDC, MPDC etc)
Private players
National players A A Onl l
<4 <4 <4 A <4 <4 4 nly popular routes covered.
Refpg 16 | (Ex: SOTC,SITA MAHENDRA, D ¢ WX X WY XN W ypop
THOMAS COOK etc)
Regional players Y * 4 Strong hold in their region,
(Ex: Kisarai, Raj tours, travels etc) 0 ¢ wide coverage of destinations
' A A A * Gives very focused travel related/
ket g 17 Guidebooks * % % Y

(Ex: Lonely Planet, traveller etc)

experience based information.

* Excellent Y Good * O.k
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Proposed website=
DOT + ITDC +
State itineraries +
booking gateway +
more

Tourism development in India is a mega
task, involves a lot of coordination from
lot of sectors, the scope of the project is
limited to the information and the basic
services of the tourism industry.

Megatask.

Tourism
industry " Policy
\\"‘ ITDC

l Mational

Initiatives States

IMfrastructure

Information

et et

The DOT is the single leading player in
the tourism industry. Their website should
reflect that.

Current official website just offers a mere
web presence, it doesn't tap the internet..

Summary

Web Tourist segment growing (‘7ourist

magazine’ march 2003)

The success of print and TV ad campaign
'incredible India' have helped a great
deal to increase the web hits by 70%.

Success examples like “indianrail.govin”
has proved the fact that, if useful services
are available online, is bound to become
a hit.

The Department of tourism print
brochures are available only 21 cities,
and help only a very small segment of
people. Regional centers provide region
specific information only

Working across the rigid boundaries of
various departments to help solve
problems to tourist.

Ideally there should be a one-point
destination for all the travel needs.
Considering internet penetration has
increased, and web having a large reach,
could be used as an cost effective and
effective medium for tourism promotion.

o



Adoption of New Technologies and Action
Points relating to Soochana (information)

Efforts have been made to adopt the
technological advances in the tourism
sector to provide better facilities to tourists
and to market the tourism product, to the
benefit of all concerned.

Information technology shall be given the
pride of place in the efforts to promote
Indian tourism. Every endeavor in this
regard would increasingly rely on
optimizing the use of e-commerce use of
internet for dissemination of tourism
related information, increasing use of
portals as gateway to accessibility to
tourism information, development Audio
Kit Tourist Guidance System at important
monuments and heritage sites, networking
of States, setting of tourist information
Kiosks, encouragement to information
technology and eco-friendly practices by
the private industries and above all
keeping abreast with the global
technologies for promoting and facilitating
tourism. It shall be ensured that
Information Technology (IT) and Indian
Tourism (IT) become synonymous.

Tourism industry
Tourism policy (2000-05 )

Action Points relating to Promotion and
Marketing

Launching of a multi-media CD-ROM and
creating an integrated website on Indian
tourism.Developing a clear identity of
Indian tourism product by promoting
selected theme based tourist attractions.

From the policy its very clear that:

> A clear identity for Indian tourism is to
be established.

» A common gateway for information &
providing the essential services are
considered(portal)

» E-commerce & other possibilities are to
explored in web

( Source: Ministry of Tourism & Culture, Ministry of External FZO
Affairs, Tourism Industry and State Governments)
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Parallel study

Official Tourism sites from other countries

www.australia.com

Explore what to do, where to go, unique
experiences, and the best deals to visit
Australia.

» Bring all their offerings on the Internet

> Make it a one-stop place for all their
tourist requirements

» Exhaustive coverage of the destinations
and themes.

» Depending on the country of origin,
different information is provided

» Update deals/ discounts are available
online.

Olympics actually increased the web hits
by a whooping 700 %.

»The site was used to create and promote
the Australia’s New brand value.
“New Century. New World. Australia.”
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DOT figures:

Total Domestic tourists at 234 million
almost 100 folds more than the 2.54
million foreign tourist arrived in 2001.

Some typical characteristics and figures

of domestic segment:

»An average 35 % visitors leave home to
meet friends, relations attend social
functions.

»Around 50 % seek holidays.

>13.8 % take Leisure trips

»Surprisingly only 6.9% of the lot visit
religious places.

»Business visits 10.4 %

Domestic tourism segment

The domestic segment is the primary
target group for the project. Currently
most websites target the international
tourists

Advantages of addressing the domestic
segments:

»the domestic segment is a potential
segment, but also the most neglected.
»There are lots of website sites, services
which are aimed at the affiliate crowd

and the international audience.
»Specific utilities could be developed to
help them plan their itinerary, tours.
»Domestic segment would demand very
specific information and broader
coverage of destinations is required.

(http://www.tourismofindia.com/misc/time.htm)
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User activities flow

Seek Inspiration
Past memory, magazine, campaign,
friends pics. Etc

Get Information

Brochures, guide books, friends, agents etc.

Plan - Bookings

Travel booking, Hotel accommodation, calling,

While in the travel

keep asking, talk guided tours, search for local

information centers

Post travel

write letters to friends, recommend, show pics to

relatives.

Survey/interview

A survey and personal interviews (30
samples) was conducted to understand
tourist mentalities and the tourist
expectations from website. This has
helped me a great deal in the project &
the inputs obtained have been integrated
in the proposed website.

User samples, consisting of varied user
group with different profession like
students, family , corporate etc. Based on
their inputs these insights were inferred..

»Many didn’t know DOT existed

»Touring in India happens as a by
product of social events, conferences etc

»The accommodations and travel is pre
booked if traveling with family, were as
students enjoy unplanned trips.

»People like printed material when they
are traveling, brochures, maps,
pamphlets etc.

»First hand narrations of the experience
are very valuable for the decision about
a new place to visit

>»Family travels- pre planned & pre-
booked Students enjoyed unplanned
trips..

Understanding the user segment
Survey/interview

The information need and the
expectations varied on two factors

1) whether user is made up their mind
about the place

2) They are indecisive

TOP 5 things users wished to get.

1) Having decided where to go

»How do | get there.... mode of transport:
rail (train no, distance, hrs), air (nearest
airport), road etc (well connected or how
to connect?)

»Where to stay?(vicinity, cost, availability)

»The place is good because of 1, 2,3
reasons

> List of things to see/ do (activities, ride
on camel, use the ferry etc)

»Best time to visit, nearby place etc.

»Maps and pictures of special attractions.

2) People who are indecisive about place
They want a list of tour able new venues
which match their preferences ( and of
course all the above mentioned points too)

(Survey form attached) r
24



Survey form

What further information can help you with travel

(which can be included in the website ) ?  Optional-
Give your weightage for each from 1 to 5

About the place:

O Historical relevance O Things to see O Festivals and
fairs

O Activity you can do O Visual imagery O Must see
things

O City guide: entertainment ,eating, cultural events O
Maps
Travel information:

O Flight timings O Train timings O Local transport O
Online booking

Accommodation:

O Addresses O Cost O Availability O Online booking Questionnaire
First hand experiences about the places. 1

O Travelogues O Travel tips O Do’s and Don'’ts t U n-detrgtahnd I-ng
Locate an ATM/ embassy: ouris enavior

O Addresses O Interactive map O Printable map
Itinerary Planner:

O Ready made O Customizable
Weather data:

Demographic details:

Name: email:
Osingle O married (__ no. of children)
Occupation:

Age: (0 15-25 [25-35 ([35-45 ([45-60 (O 60-75
Annual income: 0 <1 lakh O 1-2lakh 0O 2-5lakh [ >5 lakh

Thank you, all data provided will be used for academic purposes
rambrijesh@iitb.ac.in

Page4 Pagel D 5



Frequency of travel (please one)
00 Once a month O Quarterly O Half yearly O Once a year
O Occasionally

How do you decide on a place to tour? (please v
relevant boxes)

O Recommended by family and friends.

OO Recommended by travel magazines.

O TV programs, News paper Ads.

O Carefully selected after going through guide books.

0O Picked up randomly.

How do you decide when to tour?

O Office holidays O children holidays (O depends on
weather,

O Aligned with other activities (marriages, official visits,
conference, etc.)

O any time.

Do you engage tour operator? (JYes ([ No
If “yes ’ in what stage:
O Travel booking O Places of stay O Local sight seeing

In terms of extent of planning (travel,
accommodation,

local transport, etc) , do you undertake a ....
O Well planned trip O Little bit planned trip O
Unplanned trip

O | don't take any hassles | join a trip

Do you go out on short trips to nearby places
(weekend getaway)?

Page2

Survey form

How would you rate yourself in Internet usage?

O Not familiar O Beginner
Advanced user

O Intermediate O

What tourism/ travel site do you use?
1. 2.

How did you come to know of
www.tourismofindia.com (or any other India
tourism website)?

(O Magazine or newspaper article / advert

(J Television program / advert

O Travel planner

(J Guessed address

O Found site via search engines

O Other sources:

What were you looking for in the site?

O Looking for information on a specific destination
O General information about India.

O Specials offers or discounts on travel packs

O To decide on a place to visit based on themes
O Others:

Most desired website features
( Please rate it 1 least important, 2 can be there, 3 crucial )

Maps 1 2
I33ersonalized trip-planning tool 1 2
thivities / attractions 1 2
Eownloadable free printed material 1

Page3
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Site positioning

Combined Proposed site
Guide books (lonely planet) the be;t feature§ of >Will present wealth of information
»Provides practical information the various services from existing website + brochures +
about destination available travelers rich experiences
>Rich with maps & fine details of Proposed website = »Can choose from variety of itinerary
DOT +ITDC + offered by state tourism dept and private

Stay and travel state itineraries+ more
operator + you can custom make your

own trips( ref. travel bag)

»Use it to interact with peer groups &
share your travel experiences.

>Launch pad for branding and marketing
for DOT

>Targeted at all segments of people
( middle class, upper middle, etc)

»Need to buy new editions for
update information,

»Users have to plan the trip, no
ready made itinerary provided.

(-) Expensive to buy

Private operators:

>Targeted at upper class of
people.

>Fixed itinerary covering
only popular routes

DOT Handouts/Brochures

»|t can create interest about
destinations.

»Rich with maps & fine details of

>A few provide online
facilities. N stay and travel
(=) Their services are not affordable k/ (=) Limited by availability
by all

4’_\_/Tourism services
28



By the extent of reach & usefulness
The proposed site is positioned on top

The proposed
website

Guide books

Government
tourism promotion

Tourist information
Brochures

-

State tourust
Web sites

Private Portals
& web services

Site positioning
Creating a niche

Make a one-point-entry website to
consolidate the scattered information &
to use it to maximizing opportunities
offered by new technologies to promote
tourism in India.

» Easy access of essential information

» Clear, organized, usable information
about destinations

» Centralizing states & private operators
offerings ( itinerary, deals etc)

»to aid to convert interest into actual
visit, assist to plan holidays (Trip
planning utility, maps based search,
custom brochures, theme based
classification)

> Inform & Motivate people to travel in
India.

» Use the site to drive promotional and
marketing efforts, could be used as
powerful branding tool.

» Hotels / Home stay can directly provide
their services online.



Project phases

The proposed project is explored in a
phased manner, in each phase different
levels of improvement are planned.

Phasel

Working from existing site, use the content:
» Make Information more easily assessable,
» Add relevant, relatable information.

» Work out classification, representations.

» Work on imagery.

Phase2

» Help you interactively plan your trip,
» One point entry for all your tourist needs,

> Interaction with other like-minded people

Phase3

Once relevant infrastructure is available,
the site will provide full integration.

» A frame work for online booking of
hotels, travel from the website.

» Printable/online dynamic maps
(with amenities, driving directions etc)




Site objectives

Visual goals

> A strong Indian imagery

»Show diversity existing
in India

»Icons, patterns, dividers
can have Indian
character

Inform
Inspire

Create ldentity

Information

» Utilize the wealth of info
available in the brochures

> Provide brief overview, which
can be expandable to detailed
information.

» Provide the relevant
information at right places

»Cross link/ cross sell
information

Help in planning trip

Navigation goals

> Multiple ways of getting
destination information

Strategy to be used in the site

Features

»One point entry /Integrated website:
Pool all state tourism information and
itinerary / Integrated with content and
with booking and travel

» Promote the not so prominent
destinations too, give destination of
month etc,.

»Provides services that aid in planning,
inform during actual travel, post travel

Technology
»Size factor: between 120-200 KB
»Use pre loading of images

»Users should know what they ~ &caching of repeating elements.

can expect from the
site/menu

»CSS (cascading style sheets)for
style control, print page.

»Should know where they are  >Data base driven dynamic site

(Awareness )

»Individual states can update their
itinerary & hotel details

» Forums used for interaction
between travels and staff.
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Site map up front:
Expose the site map in the front, so that

visitors have a very clear idea of what
the site has to offer in detail.

It did not offer any challenging visual
experience in the process.

» Utility value high

»Scope for imagery was very less.

i

Metaphor of an avid traveler:

This traveler is an adviser, or the 'travel
genii' for the website. You ask him
questions and the answer will be given.
There were delimiters like cost, number
of days, zones, themes he will suggest
the most appropriate destinations based
on your preferences.

»Focus was on information retrieval

offered less scope for visual experience.

Initial concepts

The final concept:

A mix of visual and information

It's a mix of the two earlier concepts with
a focus on the imagery, trying to create a
clear brand value with imagery. The
Menu name are the main activities most
users are looking for (know about India,
designation guide, share travel
experiences etc)

»Imagery based
»Creating brand ‘Incredible India’
> Activity based menu

»Travel related metaphors tried for some
sections ( post cards, travel bag etc)

> Other concepts included as features



Thoughts on final concept
With the earlier discussed final concept
some navigation ideas were tried.

1) Features as a collage of images:
collage is made with image representing
various site features, Subsequent pages
can be accessed by clicking various parts
of image.

|
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2) Features as the menu headings.
The sites major tasks are prominently
mentioned as Menu headings.

»Basic Drop down menu type navigation

»Contextual menu appearing when
required.

= == |==——  _om
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Initial concepts
Navigation ideas considered.

3) Interactive map based.

In place of linear menu driven navigation,
an interactive map based navigation was
considered. A pop up appears to give
basic information on the place. Further
details could be probed following the link
in the pop ups.

IRRRRIR =

?.
%

m Again, each idea had its strong points,
so a combination was finally chosen
|34



NOTES

> Multiple ways of getting to the
required DESTINATION PAGE

»Collect interested destinations in
TRAVEL BAG and plan your trip
with travel bag

»PLAN YOUR TRIP: check your Train
connections, timings, itinerary ,

hotel booking

Final concept
Site Map

First level page
(ex: abt India, destination guide etc)

Splash page/home —» ~—» Destination > Plan your trip
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Parts of the website
Splash page

7 welcome to MSN.com - Microsoft Internet Explorer . =18] ! 1 I
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Back Forward Stop. Refrech Home Search Favorikes History Mail Print Edit Discuss . . .

[kt 1 i ffms tsssmofoda crfedo m S give a direct link to most features. | has

these components:

»Welcome message

> Strong image component

»the display image change every visit.

»Direct links to various features pages

(about India, destination guide, search etc)
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Parts of the website
Splash page
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Title image / Menu / submenu
In the header area, there is a band of image

which changes as per the menu page.

Hot links

Shows list of most accessed pages. Its
understood most people like to take the
route most other people take or like to know
‘the” happening destination.

Internal ad banners:
Features of the site are internally advertized
so that it reaches many more.

Utility: Explore by map:

This give a visual way of searching
for information.

Partial information:

It has ‘quotes’, interesting-partial statements
which kindles curiousity to read more.

Navigation<

Hat links v

Mazhik kumba mela
Photo gallery

Explore by MAP
Featured hiotel = ITC

Acjents in your city

Leizseure = Goa beaches

context menu

Parts of the website
Landing page

Basic framework 01)7itle image @ Main menu

Utility: Explore by map

==

[ Add to Your Brochure

explore BY MAP

v Expose the next
page content

Internal ad banners

Internal ad banners

Typical detailed page
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-De John, DAMAN

Partial info:
Forum posting.
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Menu and submenu

About India

India facts

Arts & craft

Dance & music
Festivals & fairs
Sports & martial arts
Literature & folklore
Medicine& health
Culture& heritage
India landscapes
Hi-tech India

Image gallery
Related books&links

Share experiences:
Travelogues

Share picture
Interact | Forum

Destination guide:
Explore by map

Travels bag

what is travel bag?
.Aurangabad
.Pune
.Ahmedabad
.Review items
Print as a brochure

Adventure Trails
Beaches of India
Hill Stations
Temple trail

Pilgrim Destinations
World Cultural Heritage
The Desert Adventure
Forts and Palaces

Lure of the Jungle
More...

Interestin
About us &

About DOT items
Offices in India/abroad .

State tourism offices ~

How can you help us?

Advertise with us.
Newsletters

More
destination

Parts of the website
Components of Landing page

Incredible India

| HOME | ABOUT US | SITE MAP | SEACH |
yors W RUERY

Main and
submenu

- FESTIVALS — SPORTS — LITERATURE — LINKS.

Print page
4 Email this page
[ Add to Your Brochure

| ( search

Advanced search

Namaste,

Departnient of tourism welcomes you.

Explore by
map

The Readers’ Travel Awards 2003 conducted by Condd Nast
Traveller have plased India comong the top 10 must-see comiries.
Come to Incredible e amd pou will find out why it'’s been
worth pour time. India Towrism vecords sieady growih, Indiais off

!
T sat to be the hoitest tourist destination of the world! v,

Share your photos
Share your travel experiences

CRADLE OF RELIGIONS

The feur religicns bern in India,

Hinduism, Buddhism, Jainism,

and Sikhism, are F

. Tollowed by 25% 22 gy

- afihe world's

. ~ation’?
‘\.‘\f‘:'Q.L____

THE ANCIENT CITY

India is the world's largest, oldest,
continuous civilization. Waranasi,
is the oldest and

ABOUT SANSKRIT rorees REPORT
Sanskrit is the mather of all the
European languages. Sanskrit is the

most sutable language =]
for computer software -

a report in the Forbes
magazine, July 1987 .

30,000 VISITORS DAILY
The ishnu Temple in the city of
Tirupathi buitt 10th certury, is the

world's largest religios
pilgrimage destination.

Donations to the temple
36 million (U.S.) daily

continuously s
inhabited city in
the world today? X

]
= Featured
TR themes

RELIGION

£ the birthplace of four majer
religions that exist even today,
Indis is rightfully known s the +
land of spirituslity snd philoso- e .
phy. The most darminant Fea
religion in Tndis today is

Hinduism with almast §1%

the people being Hindus, One
of the truly aneient religions of %
the world, Hinduism is believed

to have developed nearly 5000
vears ago,

Population:
1027 million (2001
Census)

THE GREAT DYNASTIES

TOWARDS INDEPENDENCE TOWARDS INDEPENDENCE

. By 6th century BC, the

T~ *agadh rulers dominated the
“nthern plains. It was alse

the g when vnew thinking

ernerged in the form of

Buddhism and Jainism to

The disintegration of the
Mughal empire, fighting
among the Maratha rulers
and inability of the various
rulers across the country to

The disintegration of the Mughal
empire, fighting ameng the
Maratha rlers snd inability of the
various rulers across the country
to units against & comman

Ad space

17 major lang, 84

Languages:
dialects

unite against a comman
enemy saw the British cansoli-

enemy saw the British consolidate
their position in the country,

Major religions:
Hinduism, Islam,
Christianity, Buddhism,
Sikhism, Jainism

challenge Hindu orthodoxy.

Avurveda



Initial attempts

 Favorltes  Tools  Help
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Foruard Stop Refresh Home Search Favorites History
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Mail Print Edit

v, ourismofindia, com/indes, htm

| HOME | ABOUT US | SITE MAP | SEACH |

ABOUT INDIA - DESTINATION =TSR ENI e, e

'The Only Official Website of Ministry of Tourism, Government of India - Microsoft Internet Explorer

Parts of the website
Landing page

Title image

Utility: >Title image

Explore by map , px blore by map, search options

% » Utilities like print page and mail page

! :: > - . =+ . D
Back Foryard Stop

Refresh Home ‘ Search Favaries History

24 Q G G‘@'

HOME b ddress [&] hitp ifw tourismofindia,comfinde.htm

»Internal promotional/ linking ad

search Namaste’
Het links v Department of to

il have reached the ofick
This is a one-point destinal
Fhioto galer refated queries. You can ge
Exglore by MAF

Mashik kumba mela

Eealured hote| > ITC The world i¢
Leiseure » Goa beaches i the Tajand!
Agents in your ity be on the si

i Hot links: -
| Nashik kunba mela
Photo callery

Explore by MaP
Festured hotel = ITC

FEATURED DESTINATION USE SAHARA spree. Leiseurs > Goa beaches
very interesting city that has Air Sahara is adding 24 ne Agerts in your city

Discussion Forum

IGRESILEROE | @adtel

Internal
ad banners

Drop down
menu

context
menu

| HOME | ABOUT US | STE WAP | SEACH Al

Efhower

Namaste,
Department of to

Edt View Favorites Took Help

=] e [l
banners

» Featured hotel, destination etc.

BYMAP

Initial attempts

=18l
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| HOME | ABOUT US | STE AP | SEACH |

ABOUT INDIA

HOME b

search Namaste.

Exglore by MaP
Featured hotel 211G
Leiseure » Goa heaches.
Agents invour city.

8 .
B w7 Department of tourism welcomes you. Explore by map
Y “fou have reached the official page of the department of tourism.
tachic LThamels This Is a one-point destination, which can solve all your tourism
Bioto callery related queries. You can get information about the places, travel

Incredible India

About india

MODATIONS - TRAVELLING - YOUR EXPERIENCE - ABOUT US

DESTINATION GUIDE

& pintpage
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[ At to Your rochure

The world is divided between those who have seen
he Ta] and thosewho hava not. Verysoon, | hope to
be on the side that has seen the Taj.

US President Clinton
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| HOME | ABOUT US | SITE MAP | SEACH |

Grand title images

Ed Incredible In
@l Ing |

ABOUT INDIA - DESTINATION GUIDE

HOME »

[ seach  Namaste,

About im

TRAVELLING  YOUR {

ACCOMMODATIONS

sl Department of tourism welcomes vou.

Parts of the website
Title image

Title image samples

o



| 3 The Only Official Website of Ministry of Tourism,
File  Edit ‘iew Favortes Tools Help

, Government of India - Microsoft Internet Explorer

- . =+ . B

Back Forward Stop

a G 3

search Favorites Histary ‘ mail

fa
Refresh Hame

= =

Print Edit Discuss

Address [@] hitpefjwwm tourismofindia.comjindex him

=] @ H Links

| HOME | ABOUT US | SITE MAP | SEACH |

search

Popuier themes ~ w

Adventure Tralls
Beaches of India
Hill Stations

The Dver—eiveriure
Forts and Palaces.
The Lure of the Jundle
Ayurveds Shalas
Backwaters of Kerala
Dive destinations
Ecotourism

Heath Resorts
Offheat Destinations

¥

ABOQUT INDIA - DESTINATION GUIDE - ACCOMMODATIONS - TRAYELLING - YOUR EXPERIENC|

HOME » DESTINATION GUIDE v

Land of numercus destinations, give

your senses a treat.

Sorme of the nUmerous destination options that u can opt to exper-
ence India. You can get information about the destination you always
wanted to travel be it Morth or South. Kashmir to kanyakumari. You can
et information about the places here.

[ The desert adventure:

divided between those who have seen the Taj and
those who have not. verysoon, | hope to be on the
side that has seen the Taja ..more

Incredible |ndia.

& Frint page
3 Email this page
[ Add to Your Brochure

Explore by map

=12l x|

&
Ao O FOER I L E

Key

01 Title image

02 Main menu

03 Contextual menu

T omes

E® H || [Badobe photos...| Biacoses va.1...| @ he oniy offi... |[Elwelcome to... |Gl BIZEAR  1:43am

04 Internal ad banners

05 Explore by map

Parts of the website

Second level page:
ex: Destination guide

Destination Guide:

This page has links related to finding out
more about the various options available to
tour in India.

> A brief overview
» Thematic stamp/ picture.

» Palaces related to the theme.



Parts of the website
Destination page

( Goa destination page )

| Fle Edt View Fawortes Took Help

- . = # | Q 3 B ‘ E- = = =]
Back Forard Stop. Refresh Home Search Favorices History Mail Print Edit Disruss
Address [@] http: wwm. tourismofindia.comfindex htm | P

| HOME | ABOUT US | SITE MAP | SEACH |

( Ajanta destination page )

Print page

HOME p DESTINATION GUIDE ) BOA £ Email this page
[ Add to Your Brochure

search

redpmoioms v | Dut of course, the beaches!

Beach Trails. BEACHES-Miles of the coastal enchantment,
Shapping Goan beaches fascinate visitors. Wvhat place
Fairs & festivals is it where you can find Mirvana with money
Temple trail back guarantee. .

Carnivals and party
‘Wiorld Heritage monument

o,

Wit o expect Where to slay Feslivals HOME » DESTINATION GUIDE w

Best time to visit What to see Dive Sites and Centres e i ———

Climate and Clothing Cuising Permits Ajanta Caves

Gefting there Music It was only in the 19th century, that the

Ajanta group of caves, lying deep within the |
Mashik kumba mela Sahyadri hills, cut into the curved mountain
Photo gallery side, sbove the Waghora river, were discor-

ered. A& group of British officers on a tiger
Explore by MAP hunt, stumbled on these ancient warks of
Featured hotel = T

Leiseure = Goa beaches

Summer: Max. 33, Min. 26 Winter: Max. 31, Min. 20
High Season: November to Warch
Low Season: Aprilto Cctober

The 29 caves were built a5 secluded retreats of the Buddhist manks,
who taught and petformed rituals in the Chaityas and Wiharas, the
ancignt seats of learning, and nerve - centres of the Buddhist cultural
rmoverment. Using simple tools like hammer and chisel, the monks
carved out the impressive figures adarning the walls of these struc-
tures. Exquisite wall - paintings and sculptures speak volumes of the
India of yore. Many of the caves house panels depicting stories fram
the Jatalkas, a rich mine of tales of the several incarnations of the
Buddha. Images of nymphs and princesses amongst others, are also
elaborately portrayed,

Agerts in your ity

Cave 1 houses some of the most well -
preserved wall paintings which include twa
areat Boddhisattvas, Padmapani and
Avalokiteshvara, Caves 2, 16 and 17 also
contain amazing paintings, while Caves 1,
4,17, 19, 24 and 26 boast of some of the
most divine sculptures. The flying apsara,
of Cave 17, and the image of Buddha
preaching in Cave 17, are a couple of

ik = SRER

G e R S R
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Experience stamp@
on click get more

similar destination
ex: leisure, heritage

Other related @
information

Toolbar

The tool bar suggests relevant options
for the destination based on your
requirement.

»Search itinerary, agents, check travel
bag, print custom brochure, cost
checker, read itinerary etc.

Parts of the website
Destination page

@Destinations shown as Postcard:

Generally, there is a strong association of
a place with some picture postcards. Post
cards have a rich picture area, small
writable area and a stamp.

»Brief overview of the place,

» Popular picture of the place,

»'experience stamps' (ex. Leisure,
adventure etc),

> Further information is available around
the card.

»can be mailed to friend, add to travel
bag, print as brochures etc.

The travel bag:

Taking a metaphor of the 'travel bag' used
while travel and the popular associations
like 'shopping cart' in the E-commerce
website, the travel bag is evolved.

»Add destinations & itineraries

» Plan the sequence of visit, mix match

» Print it out as brochure to carry during
the journey.

»Mail and invite more people

s



» Popular picture of the place,
»'experience stamps' (ex. Leisure,
adventure etc),

Backwaters

s

Fle ER Vew Favortes Tods Hep | ]
« . > . O [ 72 ‘ Q Gd 3 | B = A [

I I N o = N Lom O o O ey O SN = > S = =R

Adctess [ &3 v ot comid. e <] @G [Juke

...more themes.

SUN, SURF, SAND, BEACHES | BEAUTIFUL TREKKING ROUTES
terestin Rich n mines, mierals, foestaries,

beschrosr od i aea :
kel e =]
- N architecture. parts 2
e = I si oo ecarom coverdy e
Anju ey
Jangi .

[ (@ memet

&)
Bt | MO S OERILEBOH || Dedoberhotos. | Biacoseeat .| @heonyoff. [[Elwelcome to.. |G HABTRE 13m0

» Further information is available around
the card
»Brief overview of the place,.

Parts of the website
Destination post card

The basic destination page is shown as a
road blocker/overlay on the screen.
Only the basic information is given,
further information is obtained by
clicking the detailed page. It has three
components (discussed below).

The destination also can be collected in
Travel Bag, and planned later.

»Book your trip, mail to a friend, add
to travel bag, print as brochures etc.

[ &

Just fill this to get your trip planned

v

B i vour st vour oumey

5 Nomberorams

—3
£ Budgey Moderate / luxury

Proceed

Plan your Trip
to kumarakom

packwate’s W

P



Parts of the website
Destination post card

Postcard:
the site overview and images.
can mail, print, add to travel bag!.

Earlier layout for the Detailed destinations page,

it contain all the required information about the destination
( overview, pictures, best time to visit, nearby places, travel
from-to, image gallery, popular itinerary, forum postings etc

The Only Official Website of Ministry of Tourism, Government of India - Microsoft Internet Explorer

Fie Edit View Favorites Tools Help ‘.

I T ) ) - ) B 5 |
Back Forward Stop Refresh Home Search Favorites History. Hail Frint Edli Discuss

=] @ HLml@

Address [ ] htp: ffuswns. tourismafindia, comfindex.hitm

IDIA - DESTINATION GUIDE - A 5 ERIENCE - ABOUT US

Print page
A Email this page

search Add to Vour Brochure
Repmarcen v | /A beachside carnival.
Beach Trails The most comprehensive beach resort in the country. Goa's coastline
Shopping pravides endiess sun drenched crescents of sand. Vagatar, Anjuna,
Baga, Calangute and Candolim stretch out in an unbraken paim fringed

HOME » DESTINATION GUIDE p GOA w

Fairs & festivals
Temple trail

Carnivals and party

‘Worl Heritage monument

line. Other beaches are at Miramar and Colva. Parasailing, yachting,
windsurfing, and deep sea diving are some of the more popular water
sports, facilities for which are available.

~ S oa What to expect Where to stay Festivals
Best time to visit ‘What to see Dive Sites and Centres

(Climate and Clething Cuisine FPermis
Getting there Music

Summer: hizx 33, hin. 26 Winter: Max 31, Min 20
High Season: November to March
Low Season: Aprilto October

Clothing: Cotions, throughe the year.
How to get there: Vel connected by Alr, Rail and Road

( Goa destination page )



Popular themes

Adverture Trails
Beaches of Indis
Backwaters of Kerala
Hill Stations

Temple trail

The Buddhist Circuit
Pilgrim Destinations
‘Wiorld Cuttural Heritage
The Desett Adverture
Forts and Palaces
The Lure of the Jungle
Dive destinations
Ecotourism

Heslth Resarts
Religion in stone

The Golden Triangle
Offbeat Destinations

Plan your Trip

this is a utility ete ete ete..Please select your place youare

starting your journey. dont read any further

f—a’*’“\_\ -
) ™

ﬂg’

Step 1
select region
rE I North
o west I Soun
Step2

Please select the region and theme to
generate a map of your choice. Click on the
cities to get further information

Destination classification
I~ Holdayflesre [~ Temple/Plrimage

I~ Beaches I BusinessiConference
I Backwders [ Hertage
™ Hil Staions T Adverture

I~ Forts and Paaces [~ wid fe

Step3

Tamil nadu - the land of temples
Heywords; Tempe, Music, A, cuture, Lterature
Cities: Chenvial, Madural, Irichy, Goimbatore, Rameshwaram,

Incredible India

(9 Osparmentof Touram®
Ministry of T

4,
varrert of 10s 3053 weimastar@iaurismofindia.com

click on destinations
you wish to travel

Type Destination
ks Q

— e \f“‘
T ] J /
] ?\

Make Brochure

Expand All =5
Add all details to Brochure lz‘p

Mumbai to Calcutta @ ::

1) Kolkata express (36 hrs) Daily

1 afc,ac Stier, 2nd, sleeper [check availability
21 Abjlkyuilar express (40 hrs) MW F

I afc,znd, sleeper., [check availability’
\_ 31 Howrah Mail {36 hrs) Daily

Afc Stier, 2nd, sleeper...... [check availability]

Travel Details:(6) H e

Econorny Hotels( 26 entries)
Moderate hotels (13 entries)
Deluze hotels [ 10 entries)

Kendla ¢

B

\_,

erary ve
‘:::;: :.’t‘h‘\ rarting date 2

express

| 19‘50 hrs Kelkata express

Please select the region and theme to
generate a map of your choice. Get further
information by clicking the cities

Step 1
select region

I North
st I soun
Step2

Destination classification
I~ Hokyllese [ TerpilPigimage
™ Beaches ™ BusinessiConference
I Backwaters ™ Hertage

I Hil Stations. ™ Adventure

I~ Forts and Palaces [~ Wid fe

Step3

Madurai - temple city
Keywards: Tenpe, Shopping, Lterature

Incredible India

@ Department o Tarsm®
Ministry of Tourizr an:

stry of
Svarmmartof s 3063 wabrastar@touramaindin.com

Goa: Land of beaches.
Keywords: Beach carivals, shopping, worid hertage monument

Incned] ble Indha

oy e

Accomodation: (65) E

Home stay { 25 entries) v

i —— m——— pﬁnlg
Itin gmail &

lease
pILase conflrm)

Parts of the website
Explore by map

Explore by map: Interactive map

It is a zoomable map showing

destinations as dots. A visual way of

searching for destinations.

» Delimiters ( zone, themes.)

>List of popular themes maps

»On mouseover give a brief overview:
uniqueness, best time to visit, popular
associations

»On click, popup the destination page.

Browse by state 1o travel =
int ek e ATE b
+[Zoom] - [Reset] Mz'rﬂl o1 at Kolakate 5
= z pay 3 AT “'( iyl Phease checks”
Recently selected Information on Calcutta stay de""s « planned- ) o]
er: 1+
1) Mumbsi \\;,_r
L) Tra
2) Calcutta 4 Mmﬂwa\‘ N
3) Bhuvaneshywsr Callniis Rams. Cuytiet ——-empty ! PIEasy —T\D_{ =)
SRR konark is the site of the Konark Terple, o Travel de‘t‘:\l‘i( ml Pleasc chedk o
cited as one of the best examples of Mand Stay de:afs janned =1
religious architecture in the world, Dedi- morne Ttinerary b
cated to Surya, the Sun God, the temple e
! ! paySKonark | please check)
& The Only Offcal Website of Ministry of Tourism, Government ofind Lol & The Only Offcal Website of Ministry of Tourlsm, Government ofInd L= R I=TE|
Explore by map Explore by map Explore by map

Please select the region and theme to
generate a map of your choice. Click on the.
cities to get further information

Step1
select region
T oEsst  North

e st I Sauh

Step2
Destination classification

[~ Holdaylleisure 7 Templel ilyinage.
W Beaches I~ BushessiConference
I Backwters [~ Hertage

I~ HilSttions I Adverture

I~ FotsandPaaces [~ widife

Step3
Genarate Map.

Gavarnment of Inds 3002 webmastar@tourismaindi.com

»If current location can be registered, it
suggests the travel options (air, train etc)

& The Only Official Website of Minisry of Tourism, Government of Ind =lol x|

Explore by map

Please select the region and theme to

£ A | generate a map of your cnoice. Clck on the
< 4 ] cites 10 get further nformation
Limixl
B Add to Brochure
ooy A /77 | Famous tor: Beaches, d churches, shospra, frence
G""g';// J 7" | e e, wter s, v e, Gra s
X
\ &
) Summor: a1 3 10n 25 Woter: 31, 2
w7 iah Season’ Hoventor 1o Marc
"‘"“,M_,\\\ | Low Seasen: Apito ocioer
\/ Accommodation Resorts,Dele, i, e, HA
How 1o get there i, R o
Goa: Land of beaches N
Kepwords: Beach carivas, shc Hore lnlg,

redible lndla

Govarmmant o s 3003 exbmastar@toursmofnda.com

(initial iteration )



Search page:

It's the easiest option that people prefer
when they want the information quickly.

All Search results will be
classified following headings:
» Themes and states

> Itineraries

» Travel agents

» Travelogues

»Picture gallery

»As news items entry

» Downloads etc

Parts of the website
Utilities

Custom brochures

A printable brochure, itinerary can be
made using travel bag and the tool bars.

Only required information like
specialities of the place, train
connections from your city, place of
accommodation, activities to do etc will
be printed in the brochure. With a basic
map.

The brochures can be mailed to friends to
invite for the tour!

(The layouts are in process of iteration ) Dg



Tailpiece...Disclaimer!

Last few words:

Web has always fascinated me, by undertaking this project of design of tourism
website | wished to gain insights into the process of making for web.

| have been always interested in structuring large content of complex nature,
presenting / representing it in a logical sequence. Having India as a theme itself has its
advantages. It gave me opportunity to understand arts, its symbol system, colour
associations, graphical styles etc, and to get insights into the meaning, beyond the
looks factor’.This exercise was also attempted in using web as an effective medium,
graduating from making nice look web pages to a deeper understanding of the
potentials of the medium.

I'm not sure how far in these objectives | have reached, but truly it was learning
exercise , some mistakes gave me pointers towards my strengths and weaknesses...
Thanks to my guide, who taught me how to polish my strengths and
underplay/overccome certain shortcomings...I wish to thank IDC and all those who
have aided this learning. Special thanks to Prof Ravi pooviah, class mates Anu, Anand,
Rashmin, Sindhu, Gautham, Sheru,kiran, Shalaka for their viewpoints and support.

Wish to thank my family mom, dad and brother for their encouragement.

-Rambrijesh
(November 2003

Usefulness precedes usability- Meta design

Mail:
rambrijesh@rediffmail.com for further discussion
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Web links:

Official tourism websites
http://www.tourismofindia.com/
http://www.incredibleindia.org

Official Web site of Ministry of Tourism,
Government of India from 2001 for 'Incredible
India' campaign
http://www.tourisminindia.com/

Official Web site of Ministry of Tourism, for 'Visit
India' campaign 1999-2000.
http://india-tourism.com/

Official website of the government of India
Tourist Office in Europe.
http://www.tourindia.com/

Earlier official tourism website.

Maps and directions
http://mapsofindia.com/tourism/

Tourism Map/Maps of India
http://www.maptell.com/

India's leading Internet Map Service provider.

Tourism magazine
http://www.tourismindiaonline.com/

Tourism India-India's online tourism magazine
http://www.outlooktraveller.com/

Weekly travel magazine, great online resource
about Indian and abroad.

Forums, Travel resources
http://www.virtualtourist.com/vt/5d7/
Chat,Discussion Forums, Travelogues, Trip
Reports,Photos,Maps.Learn from other Travelers
and share your Travel Knowledge and Pictures
http://www.indiamike.com/

India travel forum for advice and tips for those
traveling to India.
http://www.travel-library.com/asia/india

India travel and tourism information with an
emphasis on personal travelogues.
http://adventuretravel.iexplore.com/qmap/India
Over 3,000 adventure trips covering every corner
of the globe. Read stories and reviews from past
travelers. Get expert tips and advice on finding
the right trip for you.
http://indiatravelogue.com/

Bibliography & Web links

Private travel portals

http://eindiatourism.com/

Indian Travel & Tourism web guide with
Directories of India Travel Agent, India Tour
Operator, and hotels
http://india.indianvisit.com/

Complete information about Travel in India.
Http://www.makemytrip.com/

Online Travel Company focused on the leisure and
business traveler coming to India.
http://www.holidays2treasure.com/index.html
India Travel Agent and Tour Operator offering
Holiday in India.
http://www.indianholiday.com/

Activity based holiday packages, travel booking,
hotel bookings, flight booking, travel plans,
leading tour operators and travel agents for India.
http://www.vihari.com/
http://www.indiatravelmall.com/
http://www.emagicofindia.com/index.html
http://www.chooseindia.com/tourism/
http://www.indiatravelmall.com/
http://www.sitaindia.com/

Other useful tools

http://web.archive.org/web

Internet Archive Way back Machine
http://www.alexa.com/

Traffic rankings, user reviews and other
information about sites, a web site discovery tool.
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