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ABOUTGENERATOR They are digital natives who pioneer a brand into an already existing digital 

culture. 

Generator’s purpose is to recognize a brand’s energy and activate it, thereby 

connecting with an audience to aide the process of growing business.



ABOUT WILLS INDIA FASHION WEEK

Wills Lifestyle India Fashion Week Autumn Winter 2013

The Fashion Design Council of India (FDCI) is the 21st edition of the Wills 

Lifestyle India Fashion Week (WIFW) Autumn-Winter 2013, where 125 

leading and young designers from across the country will congregate at 

New Delhi to forecast their predictions for the season.

WIFW is Asia’s biggest fashion trade event held over a five-day period. 

WIFW provides a platform for both established and upcoming talent-

ed designers to showcase their riveting collections. 

In addition to facilitating the exchange of ideas and networking interactions 

between designers, buyers and affiliates, the event provides an enriching 

experience for everyone.

1.1.0

WILLS INDIA FASHION WEEK

PROJECT BRIEF

To re-design the existing WILLS 

INDIA FASHION WEEK event web-

site.

DELIVERABLES

1. Information Architecture

2. Visual Design



1.1.1

PRODUCT STUDY

1. HOMEPAGE

The page looks cluttered visually.

Inappropriate feedback- The website doesn’t inform 

user about the page they are on. User does not 

know the status of the page.

Buttons are inconsistent. It confuses users which 

results them to think that they ended up in the 

wrong spot.

Information is not chunked properly.

Studied the website thoroughly to 
understand the existing structure.
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1.1.1

PRODUCT STUDY

2. INFORMATION ARCHITECTURE

Information is not grouped and is scattered in the 

navigation panel. 

For example: About WIFW and About FDCI can 

come under ABOUT US tab.

3. DESIGNER’S PAGE
Gives a glimpse of Designer’s profile. It also gives an option to filter 
and view designer’s under different category.

- Status of the inside page is not clear to the users 

because there is no highlight of any sort.

- There are different categories of designer’s which 

(appears on the right panel) is difficult to relate.

- Both the heading banner and the links on the 

right panel looks similar. 

- Picture of the designer’s in the boxes are 

stretched at few places which affects the visual 

design of the website.
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1.1.1

PRODUCT STUDY

4. SCHEDULE PAGE
The page brings together the Show and Events Schedules. It is for design-
ers and manufacturers to keep them up-to-date on fashion weeks.

- Everything is not visible at once which results in 

long scrolling.

- Irrelevant information which increases the user’s 

memory load. It’s not easily retrievable.
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1.1.1

PRODUCT STUDY

5. BUZZ PAGE
WIFW buzz page gives updates about the latest trends, celebrities, fashion 
designer’s, models and parties through images, videos and articles.

- Everything is not visible at once which results in 

long scrolling.

- Everything is too organized, systematic and ar-

ranged.

- Video’s have no description about the collection’s 

and the designer’s name.

- Visually the page looks really heavy and the dark 

blue colour in background draws the maximum 

attention.
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Content	
  to	
  be	
  clubbed	
  /	
  removed.	
  	
  

Can	
  remove.	
  Can	
  be	
  
kept	
  on	
  the	
  FDCI	
  page	
  	
  

Archived	
  Seasons	
  	
  

Heading	
  should	
  remain	
  always	
  ,	
  even	
  while	
  
moving	
  the	
  screen	
  up	
  /	
  down	
  

Simple	
  
background	
  

Logo	
  posi(oning	
  
change	
  :	
  ALPI	
  	
  

Change	
  the	
  look	
  of	
  the	
  
page.	
  Everything	
  should	
  fit	
  
on	
  the	
  opening	
  page	
  
without	
  having	
  to	
  scroll	
  up	
  
and	
  down.	
  	
  	
  

Keep	
  only	
  side	
  
tweets	
  and	
  small	
  
live	
  video	
  space	
  	
  

Have	
  colored	
  stripes	
  
for	
  day	
  references	
  and	
  
schedule	
  to	
  be	
  on	
  per	
  
day	
  page	
  

1.1.1

PRODUCT STUDY

CLIENT REQUIREMENTS

Following were the changes that the client wants to incorporate:

- Heading should remain always , even while moving the screen up / down.

- Content to be clubbed / removed. 

- Simple background

- Change the look of the page. Everything should fit on the opening page 

without having to scroll up and down.  

-Have coloured stripes for day references and schedule to be on per day 

page.

- Change the position of the logo.

- Keep only side tweets and small live video space.

- Similar page for participants / buzz can be worked out.

- Content for Homepage: WIFW, Participants: Designers , Talent, Tweets, Live 

TV : all day / shows / relevant, Buzz: Blogs , video blogs , fashion coverage 

, media coverage , trends , spotted, Sponsors, Archives: previous seasons, 

Contest details below day dashes, Daily magazine, Youtube: all show videos 

,current season and previous seasons.

 



1.1.2

SECONDARY RESEARCH 

INSPIRATION

- Idea is to be clean , simple and arty in layout.

- Colour Scheme of the website should follow 

theme of the event i.e.; neon blue, pink, yellow.

- Headings to be highlighted with coloured strips or 

the font can be coloured.

 



1.1.2

SECONDARY RESEARCH 

INSPIRATION

- Cloud of images with text on coloured strip on 

mouse-hover for BUZZ and HOMEPAGE.

- Arrangement of images in square grid which 

makes the whole composition look simple, elegant 

yet complex.

- Images in layout keeps changing and on 

mouse-hover becomes coloured. 

- Navigation of both the website is user-friendly and 

clear.

 



1.1.2

SECONDARY RESEARCH 

SIMILAR WEBSITES

- Studied websites of similar category to under-

stand the information architecture and interactions 

within all the pages.

- Drew inferences from the maximum number of 

comparisons which was done across the different 

sections of the websites.



WLFW	
   FDCI	
  

Event	
  

About	
  WLFW	
  

Loca3on	
  

Floor	
  Plan	
  

Schedule	
   Designers	
  

A	
  to	
  Z	
  

Accessory	
  

Catwalk	
  

Exhibitors	
  

Talent	
  

Models	
  

Make-­‐up	
  

Hair	
  

Choreographer	
  

Buzz	
  

People	
  &	
  
Par3es	
  

Fashion	
  News	
  

Ar3cles	
  

Spotlights	
  

Trend	
  Reports	
  

Fashion	
  Daily	
  

Archive	
  

Shows	
  

Publica3ons	
  

Designers	
  

Sponsors	
  

1.1.3

INFORMATION ARCHITECTURE 

Re-grouped the categories and organized the 

content of the website so that the navigation 

becomes easier.



1.1.5

OUTPUT 

HOMEPAGE

VERSION 1

- FDCI logo is not visible as it is under the main  

navigation logo banner.

- More information and images can be added in the 

main body.

- Sponsor’s Panel- Main sponsors are not         

highlighted because all the logo’s are of same size.



1.1.5

OUTPUT 

HOMEPAGE

VERSION 2

- Background pattern has been derived from the 

FDCI logo.

- It looks too cluttered and heavy because of black 

pattern in the background.



1.1.5

OUTPUT 

BOTTOM PANEL 

Different variations for the Bottom panel of the site 

as the client wanted it to be interesting yet simple.

Highlighted the important most tab while balancing 

the other social media icons and the content.



1.1.5

OUTPUT 

HOMEPAGE

FINAL OUTPUT

- The final design is clean, consistent and arty with 

all the necessary content.



1.1.5

OUTPUT 

FASHION SHOW SCHEDULE 

All the event days are integrated in one page itself 

which reduces the cognitive load and makes it sim-

pler for the user to find the information. 

User’s can carry the calendar with them during the 

event as it’s handy and printable.

Important Designer’s are highlighted through       

colour coding according to their respective          

category.
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1.1.5

OUTPUT 

DESIGNER’S PAGE 

- Colour coding for the designers under different 

category.

  Exhibition Designer

  Accessory Designer

  Catwalk Designer

- Designer’s can be filtered according to there        

respective fields.

- Following are the 3 different variations to select 

the category.
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1.1.5

OUTPUT 

DESIGNER’S PROFILE PAGE 

- This page gives detailed description about the 

designer’s background, their respective collection 

and the contact details of the buyers and media.
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ABOUT CPLT20

The Caribbean Premier League is a T20 tournament that will showcase 

the talent of the Caribbean to the world. The best cricketers that the West 

Indies has to offer playing alongside their international counterparts

Unique carnival atmosphere of the Caribbean combined with some of the 

world’s leading T20 cricketers. 6 teams, 6 countries, 24 matches.

ABOUT GUYANA AMAZON WARRIORS

Guyana is probably best known for its pristine amazon rainforest, and so 

it is no surprise that team Guyana will go by the moniker Guyana Amazon 

Warriors. 

The team logo was created using the shapes within the national flag to 

create arrows and represent the dynamism of the team and its warrior 

spirit.

1.2.0

GUYANA AMAZON WARRIORS

PROJECT BRIEF

To design visuals for GUYANA 

AMAZON WARRIORS using 

grungy effect with the carnival 

theme.

DELIVERABLES

1. Visual Design



HOMEPAGE

- Colour scheme of the website is derived from the 

logo of Guyana Warriors.

- Theme of the website is inspired from beach, 

waves, carnival and party. Grungy texture with paint 

splashes adds to the feel and look of the website.

- Following is the Drop-down for the navigation.

1.2.1

GUYANA AMAZON WARRIORS



PLAYER’S PAGE

The page gives a glimpse of the players playing for 

Guyana Amazon Warriors.

1.2.1

GUYANA AMAZON WARRIORS



PLAYER’S PROFILE PAGE

T20 STATISTICS PLAYER’S BIO

1.2.1

GUYANA AMAZON WARRIORS



Understanding of the product is crucial.

Working in a team efficiently and proposing your concepts is important.

Ability of convincing and explaining your ideas is equally challenging.

Creating a impact, which forces the viewer to think about the features of the 

product without explaining it.

Understanding the language of programmers and explaining them the design 

is a difficult task yet important.

TAKEAWAY



http://www.willslifestyleindiafashionweek.com/index/index.php

http://www.vogue.com/fashion-week/

http://www.londonfashionweek.co.uk/

http://www.elle.com/fashion/fashion-week/

http://lakmefashionweek.co.in/

https://kuler.adobe.com/

http://www.mbfashionweek.com/

http://www.moma.org/

http://www.nngroup.com/articles/ten-usability-heuristics/

http://www.mumbaiindians.com/ 

https://www.facebook.com/CarnivalT20

http://www.cplt20.com

https://www.facebook.com/GuyanaAmazonWarriors?fref=ts
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