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SEMINAR PROJECT

GUIDELINES FOR THE DESIGN OF
INTERNATIONAL EXHIBITIONS.

The aims of this project.

This projectis a two month project and is research oriented. Unlike the previous
two projects which were practical exercises, this project is aimed at making a
thraa gh study theoretically and producing s report at the conclusion of the stipu -
lated time. |

My aims in taking up this project was my long standing interest in exhibition design
. The idea in mind is to gather together all available information that willbe of use
to a designer who is pa tting up an exhibition on an international scale, This infor-
mation will atkempt to cover all aspects that an exhibitor may hawve to come across
in the designing as a sucosssful exhibition, It is int=nded to serns as a gide to all
the necsssary activities , right from the selection decision to the dismantling ancl
removal of the exhibits, 4 special attempt has been made to give a detailed pictore
of how designers play a vital role in the success of any exhibition, from the concep-
tualizing of the basic layout, the designing of the stands and panels to the minute
details like color and the type of febric used to cover the floor,
The ultimate aim in the project is to compile sll this information into a booklet

which can he referred to for any relevaat infroeton,



ACCOMMODATION

It is advisable to reserve accommoda -

tion in plenty of time in writing in terial on participa tion papels got
orcer to find a room in the desired aliowed,

category, Exhibitors are sent an order Dauble sided tapes, clips and drawing
form for reserving accodommaton clips and pins are some cuick solutons

together with their other participation for attaching to the panels.

dooa ments, All exhibition cities have A el adbarre fhv offtrad by
accommodation services, which can Lo ez Ha By mee B el b Bapadory-a
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ADVER TISING

When planning to tale partin a trade
fair orexhibition, it is essential to con-
sider pablicity and advertising. As
moach thought must go into atiracting
visitors as to designing the stand.

A part of the considerable bu dget is
set aside for advertising. Broachers
nesd to be printed in relevant lan-
guages, Direct mail to bé sent out to
the potential visitors, Announcements
in various trade journals and daily
press snd magazines should also be

covered. Television and radio coverage

is to be planned.

The organizers are only concerned with
the advertising of the trade fair itself
and its main features, Exhibitors are
recu ired to atiract potentisl castomers

on their own,

FPublicrty by the Tr de fairarganiz-
ary incfude

-Prass work

-Advertising fo spevda st joarpa i
and perhiic madia

-L¥rect pubiicrity (o exhidrtors and
FISIhars

-Fastar campaigns

Some methods of attracting visitors
are through

-Promotional stickers

An inexpensive way of attracting at-
tention. The stickers shouldinchide
the title date, logo, name and stand lo-
cation of the exhikbitor.

- Invitations / invitation broachers
Theseinvitaions repsat the there of
the existing advertising campaign, It
should inchide the name, place, date
and logo of thz event, the narnsz of the

cormnpany and the fall postal address,

a telephone contact nu mber, the gen-
eral exhibition program and individual
themes, Pre printed reply cards enshle
customers to make appointments,
-Newspaper and magazine advertis-
ing

Only those with a very large advertising
bu dget can afford to have specially de-
signed advertisements. The most com-
mon wa}«: to advertiseis using the Clas-
sified’ colummn in the papers.

-Catalogs

Cagalogs are a long term investment ss
they are kept for a long time afterwards

and are used for reference.




BUDGET

) . *Fees to be paid to the organizer. *Costs of Exhibits
No throu gh planning process previ- e Parficipation price ( Stand rental) - Demonstration exhibits
ous to partcipation is complets with- - Entry in the catalog - Transport
out a bu dget being drawn up , kesp- -Entries in the information systems - Storage of empty containers
ing a time frarne in mind. - Exhibitors entrance tickets - Customs
For the exhibitor, | . -Exhibitors parking tickets - Insurance
costs are made up of the following | Price of participation is caloilated ac- Costs increase with the complexity of
items cording to spacs and type of stand re- exhibits, for eg: If special demonstra -
*Fees to be paid to the organizer. quiredl. There is normally & fixed mini- tion models have to be prepared |, the
* Costs of the exhibits mum stand size, with & minimumrental  price will rise in proportion
* Cost of stand assembly and charge. Transport cen alsobe a major. cause of
stand power supply : - ‘The partcipation costs caloulated by high expenditure.
* Advertising, public relations, - the organizers inchide a whole range of
- sales promotion. | services and supporting measures for
* Personnel costs ' | ~ the exhibitor apert from the hire of the =
The amounts will vary depending on ' stand. o O
the type of exhibition or fair partci- | Overe i participa tian casts af capi- =f=§
pated in, t2 apripment trade fairs can beup Oo

{ Below is given a list covering the fi7 fon Hraes the cast of the stand
broad areas which nmist be taben

fire amd a f coasumar goods f3irs, up
inty considerston while preparing a £ i e

bu dget, each item is covered in detail

uander ity own heading )



*Costs of stand assembly and stand
supply
Costs will vary depending on whether
a standard system is hired, whether
an exhibitor provides for his own as-
semnbly or whether he assembles his
own standl.
- Own stand
.WArchitects / designers fee 4
..Stand assembly company , stand
construction material
... Transport of stand structures
-Rented stand
-Stand fittings
 ...Furniture/ carpets
.. Lighting
..Office equipment
.. Video recorder/ slide projector
ootand working / displays
...Photographs, slides, signs
«.Decaraticns
.. [elephones, fax and others
.. Electricity / water/ gas
LaSzaurity servics

W Clesning services

Advertising publicrelabionsand
salespromotion

Costs for supporting messures must

always be inchided in the planning,
Advertising will bring the visitors and
the customers to the stand or exhibi-
tion.

- Direct mail

- Invitations

- Printed matter/ leaflets/ press fold-
ers

- Translation

- Advertisements

- Adwertising aids

- Samples , free gifts, specimens

- Entrance vouchers broachers

- Catering

*Personnel costs

This expenditure inchi des both the
actual costs and the calaulated costs
for the preparation, org;nization and
follow up work.

- Daily allowance

- Accommodation

- Exhibition clothing

- Fitters for assembly and dismantling
- Interpreters

- Temporary workers




CATERING

Catering can be ofiganizaj foreven a
small stand. Soft drinks and snacks
can be served. It is necessary to pro-
vide sufficient crockery and cutlery
and washing up faciliies. All exhibi-
tion centers have a multitude of cater-
ing services, depending on the size of
the event. At alltrade fair groonds
there are outside contractors who
deliver beversges etc to the stand, Far
the du ration of the exhibition warm
meals are served in the exhibition

restaurants also outside the normal

mealtime.

CHOICE OF TRADE FAIR OR
EXHIBITION

Anyone interested in exhibiting their
products or displaying their work has
8 wide range of exhibitions held
around the world to choose from. Each
fair or exhibition has achieved a range
of it’s own snd offers a representative
overall view of each specific branch of
the inch §try. The exhiitor can choose
from over 4000 fairs held yearly, de-
pending on the branch of industry and
typ; of event in’-n::h-*ed. The range of
fairs span from consumer products,
handicrafts, engineering goods, phar-
raceuticals to specialized fairs where
compu ter hardware and other items
ar= exhibited,

Mfararad irguiees s o fain g bst
Fon TFAI GG wor wp sonwddg & G
sy and Sy fhase Gude o
swodere oy will Sad She Ay o guas-
Sz o waind are s fseta bde st Gam

£ enhd e tha sveetrois



CLEANING AND SECURITY

It iz & vital necessity to keep the .
stand / hall clean at all times, Daily
cleaning can be done by members of
- the staff oroneof the organizers
outsice contractors can be employed
to do it In addition to this, the em-
ployes is responsible to see that eve-
rything is clean and tidy throaghout
the day.

Secu rity et the venu e/stand must be
properly organized, even during as-
sembly and dissasembly. Trade fair
halls uazu ally have their own security

arrangements at night, It is also pos-

sible to employ security for individual

stands that have valuable exhib;ts,

COMMUNICATION AIMS

The mmain aims that need to be con-
sidered when developing the exhibi-

tion are

- To meet new grou ps of customers

- To increase company prominence

- To increase effectiveness of company
advertising among consumers and
cistomers.

- To consolidate press relations

- To aultivates existing bu siness con-
tacts

-Research and sales training throagh

an exchange of experience

COMMUNICATION MIX

The process of cormmu nicaticn repre-
sents an exchange of news and infor-
mation. Trade fairs and exhibitions
hold s prominent position asame-
divm of communication. This is be-
causeofits multidimensional charsc-
ter. The product can be both sesn and
discussed, it provides an impressive
‘experience’, and allows a tremendous
give and take between the exhihitor

and the viewer.
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CUSTOMS FORMALITIES

When personal tran;;spn'::rtation is ar-
ranged for, the agegts normally deal
with the customs formalities. Intema-
tional trade fairs also have their own
castoms officss. The trade fair and exhi-
bition companies publish information
concerning the customs formalities for
exhibits, tools and ecpipment for erect-
ing stands, for food and provisions of
free gifts and printed matter,

The TF Al completes allcastoms formali-
ties when the exhibitoris handled by
them. This inchides the to and fro pas-
sage of the equipment. In the case of the
equipment being sold at the exhibition,
TF A will help in the formalities that
aocmmpany the quiPt clearance of the
sale,

Further inibmnafi;mé on customs formali-
ties sre aveilsble from TFAI or any ship-

ping/ airfrzight service,

CURRERCY AND CREDIT CARDS

Normally the corrency used will be
that of where the exhibition is held,
Credit card acceptance has growm
considerably in recent years and are
accepted by most hotels and shogs.
The customeary credit cards ars

- American Express

- Diners cards

- Eurocard ! Mastercard

-VISa

Another form of corrency is touse
traveler chegu es, which safeguards
the person against theft



EXHIBITION-
PRESENTATION OF EXHIBITS
All products st be shown to their

best advantage. Quality is more im-

portant than cuantity and the most

important thing is to bring out cquite
clearly the benefits to the user.
Some of the gu idelines for the selec-
tion of exhibits are

- The exhibits should be attractive to
the eye.

- Optin muse of lighting and colar
to enhance the visual aspect

- Intelligent display of objects

- Displéy of objects in practical sita -
ations

7 -Design of information in the form of

charts etc

EXHIBITIONGROUNDS

As a rule, allexhibition halls have
been purpose built and ecuipped to
the most stringent technical stan-
dards, The same appiia: to outdoor
exhibition aress. Connections for
telephones, power supply, water
and drains are available, Cranes
and technical installations ensure
that stands can be erected and dis-
mantled with no problems. Exhibi-
tion grounds for international
events have an excellent
infrastruchure, The range of services
provided meets all possible needs,
assisting the professional visitor in
all aspects of his program.

All major exhbition groands are
conveniently located with easy ac-
cess to major internaticnal trans-
port routes,

Adistaf all axclvbons snd dete ik oF
&re sl granads oan He ol -

frsnad Som IR oo reguast
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INFORMATION MEDIA

Presenting information in a visual
form by using colar and grapliics is
part of the stand design. The inter-
estedd visitor should be able to locate
what he is looking for as quickly as
possible. The interested visitor
should be able to find his specific
area of interest quickly and without
help. This is done throu gh well
planned pablicity.

This covers

*General publicity (extensive ex-
pasure)

*Handoutsf mailed letters
*broachers

* Press conferences

*TW/ Radiof Film -
*Hoarding sites at selected promi-
nent points ..

* Interviews given to m@diai |

*Press previews

Information is determined essen-
tially throagh |

*Graphics
*Lettering / Ty pography

* Photographs /Slides

* AV media

General gnidelines for the se-
lection and design of visual
displays

- Use the simplest display con-
cept. The more complex the

display, the more time it takes to

resd and interpret the informa-
tion and the more time the
viewer has to misinterpret or fail
to use the information properly.
- Use the rnost nataral nataral
or expected display formeat.

- Use the most effective display
technicu es for the expacted

vigwing environment.

- Optimize the following display fea-
tures

.. Wisibility: Viewing distance in rela-
tion to size, viewing angle, absence of
perallax, visual contrast, minimal
interference frorm glare and adecpate
illumination

... Conspicoou sness: 8bility to attract
attention snd distinguishability from
background interference and distrac-
tion ’

... Legibility: Pattern discrimination,
oolar and brightness contrast, size,
shape, distortion and illusory aspects.
... Interpretability: Meaningfilness to
the intended observer within the view-
ing environment; recp irements for
interpretation, extrapolation, special
le=arning and training and gensral
reliability in t=rms of retantion of

mesning



*Graphics

) Graphics/ lustrations are necessary
to illustrate complex syste;;'ns. Infor-
mation iz restricted to what is abso- "
lutely necessary and st be clearly
comprehensible from a short dis-
tance.
Compu ter terminals and toach con-
soles are being introduced rapidly as
a graphic interactve media, Text/ 1-
lustrations and evén sound can allbe
condensed into & single package
where information is available to theA

viewer at the touch of a bu tton.

*Ty pography

Trpography can be done using differ-
ent technicqu es depending on the

bu dget and the time available. It can
be printed, either black on white on
bromide paper or whits on black using
contact prints. It can be typ=set and
scresn printed , xerox offset orin case
of a large number even offset printed.
An idesal way to make quick slogans
neatly is the use of letter transfers.
The electronic media too is one of the
most usefi1] ways to atiract attention.
In the arrangement of typography , the
following elements should be taken
into consideration.

-Eazy to read

- Ergonomic conditions reganling eye

8 movermnent/ head anglé should be

fir1illed.,

7=, - Attracts attention by strength of

appeal and motivating action
7 - To the point) clear and hucid
- Hierarchical presentation of informe-

tion/ information levels

- Integrated with the owerall image.

Some Trpographical Tips :

- Character size: The larger the let-
ters and numbers the better they are
seen and recognized -up to the point
where the observer would be unable
to see an entirecharacter at a
glance, However the proper stroke -
width relationship should be main-
tained. k

- Character shape

... The preferred height - width ratio
for San serif letters range from 5:3 to
2:2 depending on the typeface avail-
able.

... For emphasis, it is satisfactony to

uze characters with ratios 111

"... When horizontal space is limited,

nze of narmow charachtsrs is more
desirable than trying to crowd the

optimum character into a limited

_ space orreducing the spaczhe-

(O

BEen wWords.,
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... fvoid extremely narrow characters

since they appear blurred and lead to

an increase in both cbservation time -

and errors.

-Figure- Ground Contrast: To ensure
adecuate legibility, there must be ade-

cqu.ate visual contrast between charac-

ters and the background against
which they are viewed. The following

should be considered.

... Under normal lighting conditions,

where the ohserver does not have to be

dark adapted, use dark characters
against a light background

... When the observer nmist maintain a

dark-edapted condition, use light
characters on a dark backgrtrund.

... The characters should be at lsast
twice as lightordarkas the back-
graund

... &void the vse of glossy or highly
reflective metallic surfeces for either

thiz lettering or the background.

Suggested Color Contrast selections
in order of Expected Visual Efficiency

Conditions Characters Back-

ground

Average or Black White

higherlevels Black Yellow

and qu ality White Black

of illumination Darkblue White
White DarkRed,

green,

Black Orange
White Dark gray
Black Light gray

Poor level Black White

and quality White Black

of illumination Black Orange
Darkred, green, White
blue

Dark White Black

Adaption Yellow Black

Required Orange Black
Red Black
Blue,Green Black

*Photography / Slides
Photography and slides should be of
a high quality. Large format shooting
ahd enlargements should be handed
ofer to specialists.

In the planning of the shots, cars
should be taken to see that they
-Enhance verbal information

- Make systems optically visible
-Convey spatal impressions

- Demonstrate user benefits,

Some of the standard sizes and their
prices are given below (this inchides

colour correction)

PC 3-3.50/
57 8/ -

g 10 25/ -
1012 &0/ -
1132 15 100/ -
16 20 180/ -

/!



* AV Media

-Film

- TV, Video playbacks

- Multvision

- Slide show with commentary

These are used to increase the attrec-
* tiveness of the stand and help supply
highly detailed information, It can be
used to dernonstrate products or
processes in action live, Television
requ ires products or subjects that
lend themselves to visual presenta-
tion, while radio requ ires someone
who interviews well,

For the graphics and all the associ-
ated media, a specialist should be
hired to make a commprehensive

packege, complementing the differ-

ent partsin all respects. Either a
designer iz to be hired who will take
the job on in totality and work at all
levels or the job is to be given to indi-
vichial contracts such as photo-

graphs/ slides toone, making the

video snippets to another etc, al-
though the secand is not preferred as
the consistency of presentation is
lost,

TFAIcan alsr underta ke to

- Aandie the prhircify and prin Gog.

Thiz iz taken care of by the fech-
nical departmen . Ifha odiod
abroad, the coptra ot 15 given (o
agencies affer abfaininy grofa -

frans.

*Press release

The press relesse shouldinchide

- The date and announcement of the
exhibition

- The main point or points in the
heading itself

- The text, to be precice as possible
{44 is sufficient)

-1 1/ 2lines to be left betwesn each
line of text

- & wide margin to be left for editing

- Clearly indicate address, telephone
number, fax number, date and head-
ing of the press release.

-4 B /W photcgraph, 13cm 18cm can
be inchi ded.




INFORMATION SYSTEMS

* Information about the exhibition
* Information at the exhibition
* Dessemination of commercial
information

* Information about the Exhibition
Entry forms for the catalog and infor-
mation s*fstems are usu ally sent out
with the official acceptanceofappli-
cation. It is important to note the
esarly closing date for contrbutions
as catalogs are available to interested
parties several weeks before the
event is to take place so as to give
the exhibitor sufficient time to pre-
pare.

The cefalog contains an alphabetical
list of the exhibitors snd a nomendla-
ture of products together with de-
tailed ;;ians sbout the exhihiticn

hall, informaton sbout the conven-

tion program and the accompanying
erents, and about the range and loca-
tion of services available.

catalogs are distribu ted in advance
sales a few weeles before the event
begins by the organizer and his repre-
sentatives, Exhibitors receive a free
CORy .

If recu ired, the exhibitor can enter
under several product categories,
Company trade marks and advertise-
ments are also possible on payment
of a fee. Similar classification struc-
tures may apply forinchision in the
electronic informeton systems for
visitors. It is also possible to use this

system for advertising,

* Information at the Exhibition

Many exhibition centers are equipped
with highly cualified EDP inforrmation
systems. Information about exhibitors/
exhibits are shown on & monitor or
printed as a list, & mggéshed route may
also be shown, showing the shortest way
to reach the exhbitor concerned. These
infbrmation systems also supply a
rmultitude of other facts and figures,
with refexém:e to accompanying pro-
grams, cultural events, transport con-
nections etc, Theseinformation systems
are continually updated and pro-
grammed in several different languages.
Simplicity in operation makes it possible
for visitors to enter their own questions.
Information counters are manned by
cualified staff who spesk foreign lan-

g1 ages and are shle to answer questions
concerning the specific possiilities

offered ky the exhbition sad sny cques-

- tions of a mors gensrsl natore,



*Dissemination of Commercial
Ihformation

As part of the trade promotion drivrs:,
the Trade Fair Authority of India
plays an important rolein the dis-
 seminating of information in Indis
and abroad on various achievements
of Indian economy and technology as
also bu siness potential throagh it’s
regular publications, fair publicity

literature and special supplements,

INSUR ANCE

It is an obligation on the part of the
exaibitor to provide sufficient insur-

ance protection. Since there are many

risks involved in the participation of a

trade fair or an exhbition, special
insurance policies are available. The
organizer is only responsible for the
general third party risk for personal
injury and damage to property.

The exhibition insurance policy cov-
ers the exhibition for

- Transport risk

- Risk invaolved du ring the stay.

- All risks to the exhibits

- The stand and stand ecuipment ,
from the time it leaves the exhibitors
premises, inch ding assembly, the
cha ration of the exhbition, disessem-
bI}, right thraagh to the retarn of the
goods to the exhbitors warehou se,

= ?gmages that ocolr diring losding
and nnlosding, that oocour en route,
chiring the time on exhibition preo-

ises, during assemkly or ch ring the

. . %% gerwree

L D.G. LiBRARY.

exhibiton itself,
-Damages caused by members of the
pablic are also covered,
Insurance fadlities are available in
the fair grounds during the fairs.




LANGUAGES

Interpreters are available for exhib -
itors and visitors at exhibitions on an
hourly basis, in some cases foran
appropriate fes, If an interpreter is
needed for s longer period, an ad-
vance written order is recommencded,

While designing the printed material,

the language problem should be lzpt

in mind, providing for translations in
different langueges wherever neces-
sary.

LIGHTING

Lighting is part of the overall stand
design. Thereis a distinction betwesan
general stand lighting and lighting of
objects. lighting effects can be an
added attraction,

The three aims for lighting objects are
* to create an effect from a distance

* to emphasize the objects being ex-
hibited

*to create lightand dark areas to be
exhibited

These effects can be created with gen-

- erally available cailing or wall spot

lights.

- Warm white neon lights create an
atmosphere conducive to communi-
cation.

- Florocent tube lighting makes
people appear cold and pale

In most cazes

e

@I

e L I e T T R T L el e %

*Spot lamps are used over plat-
forms

(Since spot lights give out a great
deal of heat, care should be taken
while installing, Atleast 23m
height. It is sensible to use light
sources that do not give off mach
heat.) |

* Arm lights over photo panels

* Objects in exhibiton cases to be lit
by small dazzling lights.




MARKETING FUNCTIONS OF A
FAIR

-
s

The marketing mix consists of prod -
uct design, adapting to priceand con-
ditions and the messures necessary
for distribu tion and communication.
Effective marketing inch des commu -
nication, prices and conditions, distri-
bu tion and products, Machines and
Wsta‘ns’are shown in operation and
linked with expert technical presenta-
tion. Market research can be obtained
on a new prototype or product. It also
has the advantage of participetion
and allows the exhbitor to form and

maintain contacts with the consumer.



In case of photographic displays the

participants have to provide panels of
either novapan or 12 mm ply painted
white in the size of 0.95 x1.84 m vert-
cal on which photo tiles can be fixed.

- These photo panels will be fixed to the
Octonorm system with the help of
retainers. Photo tiles mey preferably
be in the size of 42cmx42cm, 42cm x
84cm, or B4cm x34cm size, In the cass
of blowups, these can be directly
pasted on the panel Photo tiles can be
in &mm ply “

Participants have to prepare the de-
sign and get the approval of TFAL

Some existing systems aveisblain the

market todsy.

STARDEASY- Dezigned for itz ease ofanzan-
bling and dizmantzlling. & iz Lfht , cdorable
and sasytopntup. The panals szensually
made ready for displey and aszemkled to

specific size. Panels sre linked together with
simple plastic connectors, designed to con-
nect the panels in whatewer combination
required, providing freedom and versatility.
The STANDEASY concept is based on ano-
dise d ala mininm extm sions for their light-
ness and durability, Asingle strp canbe
easily replaced if dameagad,

Byusing verioun s combinations of standard
lengths, twenty one standard panel sizes are
awvaiable, The extrusion is 17mm square and
had ablack snodisedcharnel into which
4mm or Tmm thick disp laypanels can be
firtecl, Other types ofextrusions am used to
make up cupboerds, tables, shelf units and
disp laysigns.

The same firm offers a conplete graphics
package, offering black and white prints,
color transprancies, color prints, captions,
type setting and any specisleffect material
needad topromate the product, Panels are
maon nted and heat sealed if required,

Foll details canbe obtained from:

Colounr Displays Ltd, Fircmit Way,
Edenbridge, Kent THS 6ET. Tel {1732)
863666 Telex 95280

BARLER HALEY

Binkizcreen- An extramelysimple, portsable
a.nd infinitely variable system cordaining o
cowgrrzhensive range ofpanels snd zhelf
zizes, avalable in standsrd and light weighs

rerzions, Assembly by one or twopersons

accornding to size and type ofstructure,

Maxx overall panel/ frame size 47<33"

Min owerall panelf fme size 12" 3"
Bigscreen- Apole and panelsystam, ideal for
quick installation

hlax panelsize Shxait

hlin panelsize SR&A3&

Midscreen Suitable for exhibitdons and
disp lay panal layouts

hlax psnelsize 63"X31.5"

Mlin panelsize 31.5"431.5"

Econoscreen- Fle xibly hinged panels for
partitionz sand exhib Hon backgrounds, One
perzon assembly. Supplied in packs ofG
linked panels in & choice oftwopanelsizes:
BB"x72", B6"x43"

Stopgaps- Suitable as free standing informa-
tion bosards or dividers, Available intwo
sizes, BE"'x48", 48"x48"

Infoframes- Frames for the presentation of
posters, products and notices, free sus-
pended and wall monnted. aveilable in a
rariety of sizes fram 12'x24" to 40" xE0",

Markr Haley ExpoSystems Limited

ExpoSystemns House, Queens Road, Barnet
Hertfordshirs ENS 409, England £
Tel(D1-4439611; Telex 231506







PARK ING

Every exhibitor is provided spacein
the exhibitors parldng lot which is
related to his display spaceon the
following basis

Allottad axbibiton spene Moafwrns
Up to 500 sq meters 1

Above 500 sq meters 2

>



PARTICIPATION INFAIRS-
ORGANIZED BY TF Al

‘There are over 4000 exhibitions or-
ganized around the world every year,
in which India participates in 60.
Those exhibitions covered by TFAI
are Government sponsared and as a
result are four times cheaper than
applying and exhibiting on the ex-
hibitors owm cost. '

Even for the participation in fairs
other than those organized by TFAIL
the exhibitor has to go throagh the

TF Al for screening and dlearance,

* General Inbernational Fairs

- Brno Consumer Goods Fair{ Rune, Srecho-
Siovaias)

- Beijing Intemational Fair( Se gy, {his/

- Valexncia Intermational

Fair /'¥elencin, Fenemie k)

- Zimbabwe Intermstional Fair JSwlswayn,
SEota Bwe)

- Overseas Impot Fair (Fartners for Prog-
ress)

{Feriin , Gemaainyy)

- Poznan Intemnstionsal Fair (Fnrn s Slsnd)
- Emir Internaticmel Falr Jlned, Tedery

- Damssous Intemational Fan' SIRDRAE CTLS,
Stzzs/

- Zagreb Intemational Fair ;wgmb, Higinsia-
k)

- Budapest Intemational fudr (Birdapest
Hungaay

- Naircbi Incu strial and Agriculuaral

show pVaircdy , Aviays/

- Teheran Internationalfair J/TRAersiz Ssin/

- Malaysia Intermnational Fair J2& & r=ia/

- Santiago International Fair pShntisg
Chile)

- Lunada inte mstional Fair JZasssds.
Angals)

- REBUILD /A% w &t Sadmsdy

- Quang Trung International fair

e Sy M h Oy Wetizang/

- Cairo International Fair ;0 Sotew!

- INDUTECH pdoon, fhkans)

- Towsards & New Kuwalt MAwwar (85

- Leipzig Spring Fair [legwie ffermany/

Specialized Commaodity Fairs

- Interstoff Fair Jenkiug. Gemasinyy

- International Food and Drink

Exhib idon g Zvandea, L8

- Intemational Leathe r Fair /5 ang Arugs!

- Australia’s Intemational Engineering,
Exhib idon (A S, Ausaalds)

- Star Intemational Furnishing Textile
Exh Rtarik s

- Dallas Home Furnishing Market (7884)

- National Shoe Fair Of Amgrica ¢SAicsgn
TR

- Hationsal Hardwesy Show jLnaga [8R4)

- Pret-4& Porter, Feminin Fair /&7, France)

- Brno Engineering Goods F&n {0,
Crechos bvakis)

- Semaine Du Cuir fair /Fris , Fsnce)

- Axga Food fair slagne , Gernaig)

- BYSTEMS™91 Fair 20 nich, Gersngs)

- Interstoff Azia fair J5ang Ao

- Heimte xtil Fair pFksaspisiog Sesoanys

- DOMO TEX Fair p¥sumovern Sesusiry

- International Jewelry fair oSl bork I8/
- CEBET Fair p¥sncmen Jemnsiny

Indian Exhihdtions

- Indian Specialized Fair /Vasalvs/

- Indian Specialized Commodity Fair
{Tasheny, [Ghekatnn, [SRER)

Participation contribution for General
International International Fairs and
India Exhibitions generally inchide
space rent, construction and decora-
tion of stands, to and fro freight, han-
dling and clearing, insurance of exhi-
bition and general publicity support..
In the case of Specialized Commodity
Fairs, participstion contrbution var-
izs from fair to fair, although partci-
petion contributon peyable to TFAI
inchides the itams mentioned sbove,
Additrnnal infivans Gos an aay af
the above can be abfainad from the
affces of the Trade Fair Buthorsly
af Indis .

f



PARTICIPATION - CONDITIONS
AND GUIDELINES

The participation conditions enclosed
with the registration forms, stipulate
the contractual conditions such as
admission, stand rental, conditions of
payment, contract cancellation, regis-
tration of sub exhbitors and addi-
tionally represented companies.

The technical part contains schedules
and specificaticns related to the erec-
tion and dismantling of the stands,

gu idelines for the design of the
stands, specifications of permissible
bu ilding material, stand height, floor
lcad carrying capshilities, technical
installation for the power supplies,
tips ébout presentations and adver-
tising on the stand, fire protection
regulations, accident prevention
regulations, safety regulations, lisbili-
ties and insurance.

As armle, the rental contract be-

Es
s

comes effective once the organizer
has confirmed the stand. This confir-
mation is usually issued after the al-
location of the stands to the halls and

outside exhibition ares.,

If the participation is canceled by the
exhibitor for any resson, costs in-
oarred will vary according to the date
of cancellation.

In case of cancellation shortly before
the commencement of the trade fair
or exhibition, the full rental for the
stand might be payable.



&\ tion is six to eight months before the

event. The spacerequired mst be
given at the time of registration, soa
rough draft of the stand design should
be prepered in advance, based on the
list of exhibits.

* The exhibitor will receive the follow-
ing docu ments and information from
the organizer in order to complete the
redistration process,

- Flans of the Exhibition Hall or Trade
Fair Grounds. »
-Dates wﬁen the halls available
- Range of spaces available |
-Conditions of exhibitcn

- Regua lations

- Registration Farms.

* At the time of registration, the ex-
hibitor is requ ired to provide the fol-
lowing information.

- Miniru m and maximum size of
stand. |

-Width and depth of the stand

- Trpe of stand

- Alteratons, if any , to the proposed
layout.

- Type of assermbly

- Differences from the planned
assembly method.

- Details of the products to be
exhibited,

The partcipation condifions enclosed
with the registration forms explains
the confractual conditons. As a rule,
the rental contract becomes effective
once the organizer has confirmed the
stancd, This confirmaton is usu ally is-
sued after the internal exhibiticn

planniag procedu re.



SERVICES AVAILABLE TO THE
EXHIBITORS

In addition to cou nseling on organiza-
tional or technical matters and aids
for pablic relation relation work and
advertising, a whole series of services
cai be ordered from the organizer
either free of charge or fixed rates
Order forms for a variety of services
forexhibitors are sent out together
with the conditions of participation or
on the confirmation of the stand hire.

Theseare sent out in plenty of time,

These services inchide

- Stand rental

-Rented furnishings ( furnitre, floor
coverings, lighting, AV ecquiprnent)
-Freight services

- Storage space for empty containers
- Exhibitor entrance tickets

- Parking space

- Accommodation reservation

- Stand clesning services

- Stand security services

- Transport and exhibition insurance
- Poweer supply, water installation
-Comrmnication connections

- Provision of temparary staff,

Further services are avaiable on site
at many events du ring the assembly
period.

- Sale or rénting of flowers / florsl
displays.

-Decorative material

- Stand erection material

-General provision stores

-Provision for temparal staff etc

Pass for stand personne] also inchide
fre= entrance passes and parlking
rasses valid for the doration of the
exhbition are provided on application

through the spproprist= channels.



STANDS

*Types of stands
*Positioning of stand

*Stand design and equipment
. *Stand assembly

*Types of stand

Thereare a JBI’IE.‘t‘j of stands avaiable
in the market today. These are either
pre fabricated kits that just have to be
assembled or made to order. The sys-
tem in use by the TFAI is the

‘Otonorm system.

<%

*Positioning of stand

The exhibitors are positioned by the
organizer analogou s to tﬁe exhibitdon
structure. It is possible to discuss po-
siioning of the stand as regards loca-
tion and neighboring companies with
the trade fair and exhibition company
in advance. In subsequent events, the
exhibitor is allocated the same position
as arule,

The stands are ordanized according to
-Ground and hall layout

- Separation of different branches of
incustry and products

- Infrastructure

Spacein the exhibition hall is rented
either for an inline stand {open on one
side to the aisle), a corner stand (open
on two sides), head staf?d {open on
three sides) or block or island stands
{open on four sides)or s@aw in the
cutside grau nds.

The design of the stand rmi st corre-
spond to the‘gu ide lines detailed in
the participation conditions, which
also foresees a minimum design of the
stand.

Stands could either be

-Modular systems or assembly

- Individual stand design, castom

bu ilt,

Modular system rented stands are
offered by trade fair construction
companies with standard furnishings
or individual rented furnitu re- this
can facilitate participation in partiou -
lar for foreign exhibitors. The rent
inchi des assembly and disassembly.
If fairs and exhibitions are to be used
by the company on a regularbasis as
part of its marketing mix, itis worth-
while considering the option of pur-

chase or lease.
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Tracde fair construction companies
~ also undertake the entire construc-
tion of exhibition stands according to
individual plans with modular sys-
tems. : ; :

In the design of a stand, cartain fac-
tors should be considered

Sen-sibly priced, prefabricated, pre-
cisely fitting components

-Easein transportation and storags
- Low staff requ irernent du ring as-
sembly and dissemble

-Stable elements

- Versatility and adaptability

Certain other factars have also to be

considered

-Layau t of rooms

- Floor coverings
-Ceiling design

- Screens, paneling

-Stand furishing

- Lighting
- Color design
- Technical structures

- Lettering/graphic design

Indivichal stand assembly can be
done by companies invalved in con-
struction orinterior work, They have
the lknowledge of materials and fabri-
cation and the necessary production

and cualified staff

*Stand assembly

The three methods of stand assembly
- Open assembly (stand is visibleat a
glance where all exhibits can be iden-
tified straight away.

R o >

- Partly open asse

screens inchi ded in places to prevent

visitors being sble to se= directly into

‘the stands immediately)

- Closed assermbly (only pricarily ex-
ternal scrrssfns,possﬂoly with windows.
It is necessary to enter the stand to
view exhibits, watch demonstrations v

talk to staff



&

STORAGE

Both open and covered storage facili-
ties are available to the exhibitor for
temparary storage of exhibits packed
in boxes, empty packing cases etcon
a payment basis, The participants
should indicate their storage recpire-

ments well in advance.

»
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TECHNICAL FACILITIES
REQUIRED

The different facilities required at the
site itself are

* Power supply and systems

The normal existing conditions in
India are B0 gycles 230V single
phaseand 400V three phase. All ex-
hibition halls are provided with gen-
eral lighting, Additional lighting or
power points can be provided if re-
cuired.

*Water supply

Filtered / unfiltered water is avaial-
ahle for supply. Water pressure var-
ies from 1266kg to 1687kg persq
crn. Adecuate driffking water outlets
are normally provided at several

points arcund théfair graunds.,

* Telecommm nication systems
Most exhibition grounds have a fully
operational telecommmnication net-
wirk set up, Thereare a number of
telephone booths located at conven-
ient points thrau gh the fare groands.
Temporary telsphone and telex con-
nections are provided and installed.
The maintenance and upkesp of the
ecpipment is the responsibility of the
exhibitor who will bear the cost of all
repairs undertaken.

* A4V projection sy stems lond
speaker sy stems

*Office equipment if necessary.
Both the shove can be made available
on a rental basis from specialist firms

at the venu e itself,



TRANSPORTATION

Pre - planning and handling of trans-
‘port prevents unnecsssary loss of ma-
terial and saves any additional costs
T express delivery would inoar. Tn the
case of large exhibits, itis advisable to
work with an experienced trade fair
delivery agent. International forward-
ing companies with long years of trade
fair experience usu ally take care of all
travel arrangements,
The TFAI is the arganization in
India that has the most experience
in this field and as part of the pack-
age deal offered by them, the trans-

portation to and from the exhibition

site is undertaken free of cost.
Labar charges included in the space
rent.

The exhibitor is required to packall
the exhikits to be transported and

hawve them ready to be delivered by the

date specified by the company han-
dling delivery. In some cases, collec-

tive containers are arranged for sev-

eral exhibitors, The transportation

companies warrant that all regula-
tions are fulfilled and are well in-
formed shout the equipment awvail-
sble for unloading of goods at the ex-
hibition groind.

Apart from deliveries made by the ex-
hibitors themselves in private cars or
trucks, within the exhbition graind
only certain fair delivery agents are
responsible for the delivery and re-
moval of exhibits as well as the hire
of unlcading equipment. This is con-
nected with insurance reasons and
also they are responsible for punc-
tual delivery removal and castoms
clearance of all

exhibhits,

Mbost of the exhbition sites are con-
nected te’the major transport rou tes.
Thereare rail, road and air links to
most of the sites. Rented cars are
available at all airports, Useof public
transport is recommended, Within the
cities underground raikways, trams
and bu ses, inchi ding some special
routes when exhbitions are being
held, provide rapid ,reliable and panc-
tual connections. Fareregulations
and ticket machines are not always
easy to operate orunderstand. It is
advisable to make incuires at the
hotsl in advance. Taxi fares are calau -
lated per driven kilameter, lnforma-
tion abou 1t distances, transport facili-
ties and fares can be obtained at each

location foreach exhbition city.

i
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TYPES OF EXHIBITIONS

*World Fairs

*Trade Fairs ,
*Art & Culture Exhibitions
*Theme Exhibitions

*World Fair

These are international expositions
that feature exhibits desling with
comrmerce, industry and science, Ex-
hibitors range from nations to private
companies, Warld Fairs run forsev-
eral months and attract millions of

visitors.,

*Trade Fairs

- Trade Fairs normally center on a spe-
cific product or industry, Generally
they are intended to provids commer-
cial exposu re for the products of the
exhikitors,

There are various sub -<divisions in the

types of trade fairs-

-Mualti Branch Trade Fair

These display the basic and well de-
fined range of goods and servicss of
several areas of the industry or trade.
These concentrate on one manu fac-
ture oron a very limited number of
manufactures or on consumer
branches or even on specific services.
These have an international, national
or even regional orientation. They are
aimed specifically at certain branches,
approaching small and medium sized
companies or appeal to the general
public at large as exhibitors for private

CONSUMeErs.

-Specialist Trade Fairs

Thesecould be product oriented trade

fairs, organized according to produc-
tion areas, trade fairs for certein cus-
tomers/ technicqu es/ processes/ tap-
ics. or application oriented trade fairs
which combine all products needed by
a o=rtain gran pof consumers, regard -

less of their technical natare,

-Consumer Exhibitions

These are targeted at a specialist re-
gional clientele. These concentrateon
themes such as leisure, tourism, cars,

household goods , health etc. o

*Art & Culture Exhibitions

These exhibitions are held either by
associations and organizations or by
individuals who host the whole show,
These range from exhibitions held in
private galierias to specially designed

rmsenm displays.

*Theme Exhibitions
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Many thanks to

My guide, Prof 5 Nadkarni,

Ms Saifullsh snd Mr Patel from
theTrade Fair Authority of Indis
and the Indo- Germen Charmber of

Corrarnerce.
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