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Abstract

This report is about my learning and the experience gained in the 
internship program at Samsung Design Delhi. I have success-
fully completed my internship in a period of six weeks. 

During my stay at SDD, I have handled one major project - Mo-
bile for Indian Youth from initial research to design ideation. This 
project was divided into four main stages: research on youth seg-
ment, understanding differences between global youth and In-
dian youth, development of Indian youth user segments through 
personas, and finally culminating with design ideas mapped on 
feasibility time graph. 

Regarding this project I was given freedom to experiment with 
the design process followed under continuous guidance and 
feedback from SDD team members. The project was chalked out 
in various phases and every phase ended with a presentation 
and future directions.

Project is looked as a strong opportunity to uplift Samsung’s 
presence in Indian market. Some of these ideas will be part of 
upcoming mobile phones by 2010-2011. This realistic goal helped 
me to stay focus on current user needs, missing links and hence 
acting on the opportunity areas figured out during research. Here 
I was able to work in constraint of Industrial requirements and 
tight deadlines. I also got exposure to diverse activities and in-
dustrial methodology followed by designers at SDD. 

Interaction at different levels - users, designers, management, 
engineers and testing team gave me an interdisciplinary learning 
and confidence to participate further in professional work.
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1. Introduction- Samsung

1.2 Samsung Design

The design division of the world’s second largest electronics com-
pany, Samsung Design creates products from home appliances 
to TV and multimedia. But it also looks at potential products for 
the future and has a diverse range of staff looking at user-inter-
faces as key to that development, with inspiring, aspirational de-
sign being at its creative heart.  This can include graphic design, 
‘ storytelling’ and the user interface and experience. 

Samsung must continue to reinvent itself. In the past four years, 
the company has doubled its design staff, to 470, adding 120 of 
those just in the past 12 months. And since 2000, its design bud-
get has been increasing 20% to 30% annually. To keep an eye on 
trends in its most important markets, Samsung now has design 
centers in London, Los Angeles, San Francisco, Tokyo, Shanghai 
and Delhi. More important, Samsung is changing the processes 
and procedures in its design department and giving designers 
greater power to influence not just how products look but also 
what gets built. “Just as a lizard cuts off its own tail to move on, 
we will have to break with the past to move forward

1.3 Samsung Design Delhi

SDD (Samsung Design Delhi) has been established as an off-
shore design department from the design headquarters in Seoul, 
South Korea. The main aim of this division is to develop a firm 
design research and development base in India. SDD targets to 
understand the Indian market, its users and their design prefer-
ences. SDD is an interdisciplinary design studio composed of 
Interaction Designers, Industrial Designers, Graphic Designers, 
Design Researchers and Design Interns. All work in a holistic 
creative environment to understand Indian needs.

1.1 Samsung

The Samsung Group is the world’s largest conglomerate. It is 
South Korea’s largest chaebol and composed of numerous inter-
national businesses, most of them united under the Samsung 
brand, including Samsung Electronics, the world’s largest elec-
tronics company, Samsung Heavy Industries, one of the world’s 
largest shipbuilders and Samsung Engineering & Construction, 
a major global construction company. These three multinationals 
form the core of Samsung Group and reflect its name - the mean-
ing of the Korean word Samsung is “tristar” or “three stars”.

The Samsung brand is widely known as the best South Korean 
brand in the world. In 2005, Samsung overtook Japanese rival 
Sony as the world’s leading consumer electronics brand and be-
came part of the top twenty global brands overall in a survey 
by the BusinessWeek magazine. It is also the leader in many 
domestic industries, such as the financial, chemical, retail and 
entertainment industries. Samsung’s strong influence in South 
Korea is visible throughout the nation, and is sometimes called 
the ‘Republic of Samsung’.

Figure 1-1: Samsung’s Mission- To be the best e-digital company
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1.5 Learning at SDD

Samsung design Delhi has given me an influential exposure to 
industrial practices and methodologies. My interactions with 
senior User Experience designers has given me good insights 
on  the design development process, Samsung’s internal design 
resources, its knowledge bank, concepts of usability and user 
interactions as per context. I also learned some managerial as-
pects like working towards company vision, task management, 
setting task goals and projecting design ideas on feasibility time-
line.

Overall I enjoyed working on the project I was allotted as it gave 
me opportunities to strengthen  my design aptitude under valu-
able guideance from my guides at SDD.

SDD’s contribution to Indian Market has been in terms of de-
veloping a research base, and applications like Devnagri Input 
in mobile phones, Introduction of Indian calendar, Mobile Prayer 
application and study of Indian visual patterns etc.

1.4 Internship at SDD

I was inclined to do my Internship at Samsung Design Delhi as 
I was aware that they are intervening in area of User Experi-
ence Design for Indian Market, which overlaps with my personal 
quest to develop my career in domain of technology for the In-
dian emerging market.

My personal goals and aspirations before joining were:

1. To get exposed to real time design research on Indian user 
segments. 

2. To understand design methodologies and the way they do it in 
Industrial context.

3. To test my understanding of design learning and education at 
school in real time professional work.

4. To get exposure of the current and future practices in UX de-
sign.

5. To take responsibility of the work I produce and complete the 
project in stipulated timeline.

6. To develop future relationships with professional designers.

7. To act as a valueable resource towards development of some 
good Interaction Design work.
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2. Projects

2.1 Youth Mobile

Project Brief: Design Mobile applications for Indian Youth.

Design Constraint: Applications for Samsung mobile device.

Project Methodology: 

1. Understanding Youth

2. Indian Opportunity Areas

3. Indian Youth vs Global Youth
 
4. Indian User Segmentation

5. Design Ideation and feasibility mapping on timeline.
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2.2 Understanding Youth

After the project brief, first task was to understand youth 
segment on a global scenario. This task was explored in two 
stages:

1. Primary Brainstorming

2. Desktop Research

This research yielded a rich database of 1132 findings, 75 catego-
ries and 3 main domains to understand global youth.
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2.3 Indian Opportunity Areas
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2.4 Global Youth vs. Indian Youth 

More research was done to understand specific contextual dif-
ferences in opportunity areas. This study gave better insights to 
how Indian Youth behaves and what areas of intervention can 
make a difference and make Samsung a Y brand.
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2.5 Indian User Segmentation

After analysing the big picture about Youth behaviours, trends 
and opportunity areas, differences between Global Youth and In-
dian Youth, we felt a strong need to study different Indian users.

The process of understanding and categorizing Indian Youth re-
sulted into user personas and user segmentation.
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Persona
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2.6 Design Ideation and feasibility mapping on timeline
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Design Ideas on timeline
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3. Other Projects

3.1 Samsung Logo Survey

Participated in a market survey to understand brand presence of 
Samsung in market through its logo and check if it is printed as 
per Samsung’s Guidelines.

This survey was carried out in streets, markets and shops of 
Delhi. Major categories are: 

1. CDMA stores
2. Display
3. Hoarding
4. Packaging
5. Print Media
6. Products
7. Internet

To our surprise most of the logo were printed wrong without fol-
lowing the given guidelines.
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4. Time at Samsung Design Delhi


