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Introduction



Background

India is one of the ancient civilisations of the world and has a rich diversified cultural heritage. Unlike most
other countries of the world that have homogenous communities across, India is a mixture of many
cultures.

* Cultural artefacts like languages, crafts, beliefs etc. are dying .
* Many of them are on the verge of extinction.
* Many of the existing ones are still not known to the world outside the community.

So, there is a strong need to preserve our dying culture and make our existing culture more visible to
people in the country.



My Intent

|dentifying Intangible dying crafts in India,
documenting them and making them more visible
to society via cultural mapping.




Cultural mapping

Cultural mapping is a systematic tool to involve
communities in the identification and recording
of local cultural assets, with the implication that
this knowledge will then be used to inform
collective strategies, planning processes, or
other initiatives.

(Nancy Duxbury, W.F. Garrett-Petts, David MacLennan, Cultural Mapping as Cultural Inquiry. Routledge, 2015)




Cultural mapping

Community Chosen : Thatheras




Thatheras

Who are Thatheras ?

Thatheras are metal craftsmen who make
utensils out of brass-an alloy of copper
and zinc- using traditional techniques.

What do they do?

They make brass utensils from scratch,
polish utensils with traditional material
like sand and tamarind juice manually
and carve designs by skilfully hammering
a series of tiny dents into the heated
metal.
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Goal

The goal of the project is to make Dying cultures
and their crafts more visible to society through
cultural mapping

My intended goal is to concentrate on Thatheras




Primary Research



Research Protocol

What

do | want know?

¢ Why is the community of Thatheras
dying ?

¢ Why are they leaving this culture of
making utensils?

¢ What is their work culture? Who all are
the stakeholders ?

¢ What are their concerns, strengths,
beliefs ?

¢ Whats makes them unique?

Why

do | want know?

¢ To reach the core problem why the
culture is dying.

How

Will | get to know what |
want to know?

* By Conducting contextual enquiries with thathera
communities in Punjab

Questionnaire

Since when are they doing this work ?

What are the motivations behind continuing the work ?
How has the type of work changed with time?
Background about place, generations.

Major challenges faced while working?

How has the challenges faced changed with time?
What do they think are the benefits of doing this work?
Any health issues because of work?

Observations
* Expressions while talking, emotions, clothes,
environment



Primary Research

Method
How ?

* In depth Interviews with 14
Thathera groups

» Watching the live process of
making utensils from scrap to
polish.

e Observing the behaviour of
Thatheras with the clients




Primary Research PUNJAB

Method
How ?

* In depth Interviews with 14
Thathera groups

* Watching the live process of
making utensils from scrap to
polish.

* Observing the behaviour of
Thatheras with the clients

Where ?

* Jandiala Guru - a village near
Amritsar

* Nabha

* Batala







Affinity mapping
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Research synthesis

Value flow model




Research synthesis

Concept map




Secondary Research



Secondary Research

Mapping of Indigenous Cultural Resources by Unesco.

"Written in the sand — Auditing and Managing Cultural Resources with Displaced Indigenous Peoples”.
The Cultural mapping project - Kochi

Cultural Ministry of India - ‘Mission document’.

Case studies on cultural mapping.



Objective



Objective

e To create a platform that
e Maps the intangible(invisible) & tangible(visible)
aspects of Thathera community




Implications

* Making the intangible visible.
* Recognition to the makers

* Preserve this intangible culture for future
generations.

* Encourage dialogues with other communities
in country that practice traditional metal
craftsmanship




Ideation



Design i1dea 1

A platform for the Thatheras

e Help them reach the market.

e Make them aware about the
policies and schemes.

e Create an online inventory for
them.




Design idea 2

A toolkit to perform cultural mapping.

e Checklist of tasks what needs to be done for cultural mapping.
* A scalable project that could be used further for other projects as well



Design 1dea 3

A cultural trip to thathera
community

* Experiential trip.

e A day as a thathera.

e Incorporation through tourism
website




Design 1dea 4

A thathera culture centric
ecosystem

e A ecosystem which will map
all the elements of thathera
culture

» Keep the thathera culture alive




Final Concept



The system
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Stakeholders

Who?

Govt participation

(state emporiums)

Industry

Thathera Community

Schools/colleges



Stakeholders

Who?

How will they do it ?

e With its direct contact with

the craft and community, it
can help generate a database
of information that is
authentic and empathetic

Why will they do it?

Get a platform where culture
is mapped

An assurance that with the
increased visibility on the
community and its crafts,
people get attracted to it

This creates direct access for
public to these crafts

It reduces the role of
middleman by creating the
possibility of direct marketing



Stakeholders

Who? How will they do it ? Why will they do it?
e CSR funds for empowering a * Gets tax benefits for funding
social cause e Gets respect for showing
e Offer possible internships to social concern

students studying these
communities



Stakeholders

Who? How will they do it ? Why will they do it?

* Map themselves on to the e Get recognition for their work
platform and tag their

products e Connection to the world



Stakeholders

Who? How will they do it ? Why will they do it?

e Recognition for information

e Create information _b_ases craation
about the communities by e Possible internships with
visiting and documenting the industry/NGO’s

communities
e Help mapping through
student projects



Stakeholders

Who?

Gouvt participation

(state emporiums)

To initiate the project

>

Industry

Thathera Community

l

Schools/colleges



Stakeholders

Who?

To initiate the project

>

Carry out cultural mapping




The detailed system
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Iteration 2



Style guide

Title main Adamina 68
Title page Adamina 36

Page Heading Adamina 36
Heading Helvetica bold 46

Very small Heading Helvetica bold 28

BUTTON Helvetica bold 18
.....
Body Text Helvetica regular 18
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Prototype



Evaluation



Evaluation Plan

Working of the system (stakeholders)

e Test with all the stakeholders Emporium authority, teacher from art/design
school, craft community

Working of the Platform (end user)

e User engagement
* New knowledge
e User interest

Scalability of the platform

e Try to fit in the framework on some other craft



Evaluation Plan

Expert evaluation

* Test with all the stakeholders
Emporium authority, teacher from
art/design school, craft community

Results
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Evaluation Plan

Working of the Platform (end user)

8 Users
(3 Males, 5 Females)

!

Asked to navigate
through the platform

!

Provided questionnaire

!

Result analysis
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Evaluation Plan

Working of the Platform (end user)

e User engagement
* New knowledge
e User interest




Evaluation Plan

Scalability of the platform

e Try to fit in the framework on some other craft



